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1. mwlne

RAM 1101 vinwensigntwnine

(Thai Language Skills)
Nnvnwen1stign e ing n1sia A15we N1581U waznIsEAW s ausug AT

Y 9
1 ¥

a1u1sadAsekaziiniunineteninulied9gnioiuasasnassh naenaunsldsividnd
warduilng seiunwinazn1sldnwiludenivia

RAM 1102 arwilnetitenisiiaus

(Thai for Presentations)

AnwiAavznisye nseenidesdligndesnudnuse Inujdaiionisnaly
FnUszdriu mayeluiivszyy msuananwAndiu mstiauslulenaniesg msaueidsinns
Bagsnia vieauluniing msdunwalidwien msymesunedeyauiielitimuindedio

RAM 1103 mwlnewitenisdeanslunisvinny

(Thai for Communication at Work)
Anvinwenisldarviinglunisineu nsdeansedrediusednsam gniesniy
naninadiLazIausssunsiiaiw n1syenldlusueidnuagluloniasie vesdeay n15idgy
a o < ! o IS v v € IS A a 4 S
nu1enInduson1svinnu nslguseurduiusuazieulavaniifinyselovidluanuedn
LAz IAuAIn

2. MDY

RAM 1111 awsainguluiausedniu
(English in Daily Life)

Uszgndudnlionsal ddwiazdiuiu iieldlunsiasuaiisinuglunsdoans
fie saunu MIsuLarMTeu TaenndeuazussgingUszsasdvosnsdoans luuduniaznsey
anmunsaivedsauiiig lvesnsldnudngu



3. ANWILAZIRIUGTTURNUTEINA

RAM 1112 awuasinusssusnsy

(English Language and Culture)

Anwendn duau ssuudes wazsruuhensainmundinguiosdu Tnelinnsils
wazmsnaiielddeasludinuszdriu Tuanunisairieg Wivansasluuundsnuuas Fansssu
29Ny

RAM 1113 awuaginusssuiu

(Chinese Language and Culture)
AnwiAdnd d1uiu seuuides wazszuubhiensalnwdulesdy Iaglnnisils
wazmsyaLivelddeanstudinusedniu Tuaniunisalsne iminganluusundinuuas Tausssuiuy

RAM 1114 amwuasSausssudiiu

(Japanese Language and Culture)

AnwrArAnd druiu seuudes wasszuuhinsalawgyuilesdu tnginnisils
wagnsyaitelddeasludinusedriu Tuanunisalineg Winunzauluusundinunas Tausssy
Fu

RAM 1115 awuasinusssuniva

(Korean Language and Culture)

Anwrdndt dau szuuides wazsruuhensalnvunmdidestu Taeflnnisi
wazmsnauiielddearsludinuszdriu Tuanunisairieq Wvanzasluuundenuuas Fausssu
LNE

RAM 1116 mwuazinusssusang

(Malay Language and Culture)

Anwdndnyt druau srunides uarszuuhiensainwuangdesiu Taefinnnsils
wazmsnauiielddeasludinuszdriu luanunisalsineg Wvanzasluuundenuuas Fausssu
uang



RAM 1117 awuaginusssusiisuun

(Myanmar Language and Culture)

AnwrAdny duau ssuudes wasszuuhennsainvimdndosdu Tngilnnasits
wagmsnaiielddeasluiinUszdriu Tuanunisaiingg Wivansasluuundsnuuas fanusssu
WU

RAM 1118 amwuaziniusssuuus

(Khmer Language and Culture)

AnwiAAnm dwiu seuudes wazssuubensalniewvusiUesdy lagilnnisis
wazn1suaivelddearsluiinusednTu Tuaniunisalineg Wmnganluusundinuuagiausssy
UL

RAM 1119 awiuasimusssuienuiy

(Vietnamese Language and Culture)

Anwmdn duou szuuides wazszuubiensalnnSeauutesdu Tngilnms
flauazmsnaiielddoasludinusesriu Tuanunsalieg Wmnzasluusunderuuas Yausssu
REAUIY

RAM 1121 amwuasiniusssuan

(Laotian Language and Culture)
= ° v ¢ o = ¢ & v =%
AnwrArdnd d1uiu seuuideaiagszuubiensalatwvarilesiu Tagiinnisils
wazmsyaLiveldaeanstuginusedniu Tuaniunisalsineg imingadluuundinuuas Tausssuan

RAM 1122 arwuaginiusssuamvsu

(Arabic Language and Culture)

Anwfim diuau ssuuides wazsvuubisnsainwemiuidedu ngilnnsi
LLasﬂ’]immﬁasLsi’f?%aawﬂu%‘imﬂizﬁﬁﬁu Tuaarunisalangg Timunzauluusundinnnas Tauss su
9IS



RAM 1123 arwdudiasimusssudupe

(Hindi Language and Indian Culture)

AnwAtAwy d1udu seuuldes wazszuvheinsalnrwiduaidessu lagilnnisils
wagnsyaielddearsludinuseiriu Tuaniunisalneg Wimunsauluusundenunas Tausssy
duLhe

RAM 1124 mwuasiausssunsaeaa

(French Language and Culture)

AnwiAnAn dudu seuuides wazssuuhensalnwSusaUesiu lnglnnisils
wagnsyaitelddeasludinusedriu Tuantunisalsneg Winunzauluusundinunas Tausssy
d3ieia

RAM 1125 awuasiniusssuleasiu

(German Language and Culture)

Anwendndt druau ssuudes uasszuubhennsalmwigesiudesiu Taginnnsils
wazmnaiielddeasludinuszdriu Tuanunisaisieg Wivansasluuundsnuuas Fausssu
SREHYY!

RAM 1126 arwuasinusssualu

(Spanish Language and Culture)

AnwAndnyl d1uau szuuides wagszuuhieinsalniwauilesdu Taginnisils
wagnsyaielddeasludinusedriu Tuaniunisalineg Winunzauluusundinunas Tausssy
ALY

RAM 1127 awuasinusssusade

(Russian Language and Culture)

AnwiAnAndt duau seuudes uagssuubiensalnwiadueileswiu laginnisils
wagnsyaielddeasludinusedriu Tuaniunisalineg Winunzauluusundinunas Tausssy
Sauge



RAM 1128 arwuaginiusssunin

(Greek Language and Culture)
AnwArAwy d1uau sruuidss wavsyuulhwinsalnivininilesdu Inglnnisils
wazmsyaLivelddeanstudinusedniu Tuaniunsalsneg iinganluusundinuuas Tausssunin

Auvinwensitnalulad

RAM 1131 vinwsnsinlafana
(Digital Literacy)

AnwrdntuazAusuiinyeugafIvia N15L109A37a N1Fa1SEARTYE
AuUaendiegARdvia n1ssvitiudeuazansauma LU URludauiidvia guamigandavia fdva
ARILIISY NYUUIATTA Mnwen15ldadva niswAdgyrialurIeliefiva n1susudanens

WasukUasnava

RAM 1132 vinwsniaaisauing

(Information Literacy)

ANUTINEkarANdIAYYasETauALaE NS IasauwmAlulanATViad mTudeya
USnainn unasansaumariiennsiSeuinasadin nmsusmsdnnisminensansauma nagnsnis
duAuningnsarsaumeanuueeulal n1suseiliuatsauma nslgunasnisinaueldalvinis
MsilBudsBanarusTaynsumundnaInaLazI3usTIN LAY wENT S BusfenuLosdeiies
nABAYIN

¥ J U
Auvinwen1sUsUsa
RAM 1141 mansuvisypsinain

(Science of Personality)

ANYIAMUNUIBUATAILEIAYVBINITAMUIYATNNIN AFUUANGIITENTNIYAAR
mMsiszsikazUssidiuyadnnmanglularnieusnvesmuies MmawaLanARTIAdenLIB LAY L DY
mwmﬁugwmaﬁmmLLazmw‘hmu TNYENFIAURATNITHOETS UywuduRuswaENI5ase
durius iR fugay



RAM 1142 mswaunamnwiiinuwagdany

(Quality of Life and Society Development)
AnwuTgyuasnansssulunsinsadin MITALIRUNIUEUNINTINBkaE IRl
TuN5A598TINLaN1TINAINTIUNF AN UNUIMUTNLazANUSURAYOURBAULBILATH DY

nsaseaunndin msldmansuazadlunisandudiouaznisyien msvssdiuvaiuguuasis
asenuarlunsldincgnue e lilinun mTinnnuayiseiinegludinuetelinugy

2. ngaAinwensludainassiuinnssy
AUNNELNISARN

a Y] a 'Y} 'Y}
RAM 1201 arufsadeassasieniswauiuinnssy

(Creativity for Innovation Development)

Anwuwafn gul JUsuukazndnnIstunsimuIIRngsy wwvnesnsiiuuin
nsiflerdugairsassAvIowmuiuinngsy deszdvs wazdunvuveanundalnilagldaiuda
a$eassd SeuinsdldnwandnAegiauiuinnssuseavysemanagseaulan Anwinguune
n$wddumalgygndewu Anvdemisnisnan Munuindulaegradussuy lngenflanenuyu
LLaSNama‘ULL‘Vl‘uﬁLﬁﬂ%ﬂﬂ’]ﬂﬂﬁﬁ%ﬁﬂﬁﬁﬁ%

RAM 1202 @adaseassa

(Creativity Arts)

ANBIAMURLIBLAZANNEIAYUDIANARASTNATIATURAUE LUARlUNITENLUY
Iuiw‘ﬁ’uuWMiiulﬂgjLLmﬁmluszﬁugﬂﬁﬁmLas%ummmsﬁdﬂﬁlﬁ@mwmm JUVSEY WUIAANIT
PONWUY NIzUINAS1NaTIAtUsuTiAuAal ao1dnanssy auas nasuans 25saudal ugiindal
WioduaduliAnanuAnwarmsinauefinauduiusfuuundnuuas Tausssy

RAM 1203 eansnisaniUasulan

(Thinking Science that Changes the World)

Msysanmstmeansiiielulseggmaniusianisaa maiwuinuznisinegig
fAasaugrudunisunladyniegnsadeassa mmiﬁugﬂuiuﬂwmumaﬁ@L%ﬂaamwu
nazMsaaTIAUIAnsTUEIUAUINS Wonismsentinuazifiunmuivesmuedlunsiludiunils
Tunswaelan nsdlfnwaniindniulmidaiisuianssuasulan
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RAM 1204 adinmansiazanmiienisaniiudialulanadelva

(Mathematics and Statistics for Daily Life in the Modern World)

NANNITHATNITUVIUNITANLAENITIENaNATINE N1SLmMeaNE N15AATIAILAY
MeilegiteyaT s nszuumsiadulalagimamsadnmaniuazadd onsiidudinly
[GHEREIA

snwinwensiuguseneunts

RAM 1211 manswisnsilugusenaunns

(Principles of Entrepreneurship)

FAnwanumang AudnuariuguTeIUsznauns uundnvesmaduliusznaunms
NM9UHUNNTENAUGIR Tneddafenisudsiulugaiasugianiva suuuunsudetulunain
AuALALEIgIAY MIAATIEanmuIndouifinansenuden1sUsznouns n1siaviuNugsAe
Jostudienouaussnguiusinadmne sufvinungmneidesiuiidniudmiuiuszneunms

RAM 1212 gussnaumssuln

(Smart Entrepreneurs)

wRakazUNUIMTidfyrnsiuinetmans eanssumansuazdinumanisionis
Wugusznaunisiului wwinianisadeassAnuidouaznisWauiganaiinssy n1swmun
Fusznounisgmisiludiimautnnssy msseuiuasuiumdenisuimsauveaiusynaunistu
Uiundsenidia unumvedlaneeuladdedusznounsguluel uumensldasaumaiienisimun
9619857198556 Indrflnuazasesssuvesnsiluguszneunis nsdlfinwivesgusenaunisengg
fszaumudnse

RAM 1213 giifygyviesdiuiumsiannuinnssuitedinuuasiasegia

(Local Wisdom and Innovation Development for Society and Economy)
Anwiiun anunang Uszian wavaudAgyvesgivyyvisanu amsiunidaan

D Ag]

a

vioaduvadlneanefnialagtu anuduiussenitgivyyviesdiuivuinnssy unumveqd
Tyayviesdulunisadsyarmiaasugianaznisiaundintegeadiiu lnaidunwinsalimegisly
Uszinalng YSvuasugianeiiios msdienenesdinnuimunidayayiviesdu wwildugiidyan

PosdusaruInnssuluauran



RAM 1214 Findglumairssgiia BCG

(Science, Technology, and Innovation (STI) for the BCG Economy Model)

Anw1ingrmans walulad uazuinnisy Aduirdouiassgiatanin tAsesia
YUIEULASLATEINAFTET NMTTNYIFIUNTHEINITUALANUNAINAIENITINNAEUAATENINNTT
foguarltluiiiothlugnismsiaunidedu gnsemandiuinunsuazeimns quammuaznIsunms
WU TanuaziaiTanw msvieaiieuaiaTysiaaieasse

1 - [y Qv - a v [
3. ngudrimuinwemsluwadioaniduud
fuinuenslunadiswaznisiianenan

RAM 1301 aasssugaag (RAM1000)

(Morality and Knowledge)

AnwianuduniwaydndnwalreunIne1des1uAIuNg AUEITU 9385354
LazasIeIUTI ihfinaies 3deusulval vdnsssiniuia Inansnsay Usvaiasugianeiiiog
Anudiazuvanieus dunasednw (Jelalaazen)

RAM 1302 msilesuavngmangludinussdriu

(Politics and Law in Daily Life)
Anwianuiniluifeatunisdes waganuduiusseninanguaneuasnisides n1sly

and 1@3n1mnnanisiilesvesUseurunNsgeTTHYY TRAURUSTENINSTAUUTETIYY warTEning
Uszmwu sauwdsdnwngnefsndunedinuszd1iu

a a 'Y} oo
RAM 1303 Fnandansiveniswaiunndatiu

(Science for Sustainable Development)

Anwunumveinermansuazinaluladianisasaiinuaznisegsenlugalan
WasuuUasdundu Inenmansiton1sissinluuuuidlve msdviviulsagtiluel Inermansuay
wmaluladifionisiiiuguandinuaznisaiissandnniauinnssy n1siasunlamiessaine
ondoningn ansemans ndauazenn indwasdmunenisiaunddy uinnssueiivazunly
waluladeuran wmsnsAnyiseiionsiamuuasiyasmaniaeiansssumALaE YRS
nMailszaniamnisaanlagldinermaniuazmeluladyalni mseuindsssumAdanndoy
uazmsliminensegisdu maluladiduiinsiudanndon msiwiviuwazmsdanisveadeoeis
N5
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RAM 1311 Ravszuaziausssuluvesdiulne

(Thai Local Art and Culture)

Anwnieafunudaly Yausssu mauuazauifeiidmarnenisaiian uRatzuay
Swusssulurosdulnesiuiie Usend aund wigfad Wnanssu msavduiutiuwazassunssy
ADAIUHANTENUVEINTEIAdIAN uumslunseydndnuAatzuas Taussniluiesiulne

0Y

U 1 L7 7 A (. U aa
RAM 1312 aus35u5@dsnun1stuasuadunaun1emana

(Contemporary Culture and Digital Disruption)
MsAnwIUnUIe s TausTsuItaTeviunatsnsIUAB U UNE U IRTTa Tinwenns
USudnazioudnsegiiludinumyiausssuuasdandia finwenisinusndnvaifialu
TUUSIIUATIND NMIANYIFFULALIDTIA LU AN TAIUSTTUNIULNNDINITINEIMEns Lyalulad
wazAaUTmusssusiuady Wensmsgvinfenuunndaviainraienisiansssy ilussduiiesdu

Lagseaulan
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NUIRIB AN

NRUIYILNUNNGSND
ACC 1103 n1stgy@nsiu

(Financial Accounting )
AusbUiAeIdun1sUd 199500% FeUsenaurien1siasTIensIenisan

o

v A

n1stufinsrensluaynsedu 15 slug Il duenUssnn N153aMIunnasILagsenis

USuU3e0ay® n1sUgy¥d1msugsfiadimuiedud n157nyineaun193u n153LAT181IUNITEY
WOUIBIUNANITAHILIY §IUENTRULALNTEUARUANYDIAINTS

ACC 1104 nsUgy@usms

(Management Accounting)

nslddeyansnstiydlunisnaunu deans muauvesuims mslingiteya
namsigdifiensdndulavesiuinis deaseuaquiansAuiuduyuesdud nsinTey
ANUAUNUEVR U U-UTINA-MLT MI1UNUALY AUNUINATIIULAEMTIATIZRARIAUNY NS
Tay@auenusuiingeu mslesediuiivdniunisdndule

o < a Y
DBC 2101 vinwsnenwiitenisdeansnagsiessdulan

(BUS 2101) (Language skills for Global Business Communications)
AnwAefunsindedoarsmegsisluguiuusieg mslddmsinaiianiagsna

nMslessiuazyanudlaferfuanudlaluduiuendomiifeifugsienndedieg

dietlneuinuesunsils mawe ey wazmsiBeu MwissnqudmsutnAnmumsgsi

ECO 1121 wdniasugrtanigania

(Principles of Microeconomics)
ANWILWIAANUFILVRIVIATEFANENS QUAIA QUNIU AINEANEY ARENINAAIN

LarN13UsEENd MU nainssuguslan nquin1Indn aunun1ds s1esuuaziils naendu
1A 19RAIALUUANSE
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ECO 1122 wéniasugrnansunain

(Principles of Macroeconomics)

ﬁﬂmLLmﬁ@ﬁugmﬁuaﬁmLﬁswgmam%wmﬂ Taydsnelauszvrvid n1sivun
elaussrmAnasnIn ﬁ'ﬂuizuumwgﬁmwu%uamwm% N19RUATT5UIANT WlEUIEAITREY
uazuleuen1snds Msmszninalsema gan1siiseiuuagnisuaniUasuiunssenitasemne
10ANTTINMALNYUHNITHAILINIUATEFAI

FIN 2101 n1s@ugsiae

(Business Finance)

Anwnfegasanansuagniinfivesduimaniaiu msldiaTesionenisiudesiy
mé’fﬂmiLﬁaqéfuiumi%’mmﬁunuLLazmié‘fmaiiﬁwqwﬁaiﬂumiﬁwLﬁm’m ilefiagiilugnisussq
fnguszasdvosn1siu saisnsdndulaferiulymiilumamsiu melinsesieudeuas
HARBULNY

HRM 2101 msdamsminensuysd

(Human Resources Management)

AnwIN13dnn1sninensuyed 153NN INTUYBEAINLLY Competency
N133AN19NUNYEE NAYNSNITIANT WAININITIANIITNANITUURY AmuwNuLazU1395ne)
ynansiiduida (Talent Employee) nimennsuywdiunmiuinyousedinuiaza3oss3megsng
LAl LA U IANTTUNNTIANINT NN TUYWE

LAW 2116 ngvnegsia

(LAW 2016) (Business Law)

Anwnguanefiisadetunisseneugsia 1wy GAnTsn dyan Twveesdnigaia
Uselnneing 1y vavfudiu uisndnda uTsnmnaudide saensunguanefifimunanuRaifiendy
sy aameSey ngranendnnind nguinevzdeunided uenanidfimuiinguine
MAgafeafunistydRensesndudfinisdad ne. been wasnsessdygiivdndyd
WA, el

MGT 2101 nanmsdansgsia

(Principles of Management)

Anwdenthindnlun1suInis 1Wu N319uRY N193R0eAns Mstntiuagnis
AIUAL maamuﬁﬂm@fquﬁmimammaLLazmjmsLumsvTﬁmuiwﬁgamﬁmesﬁf]igm@m6]
ﬁLﬁmﬁuszudWQﬁwLﬁuqmuazmsﬂﬁzammuﬁw*jwQ’i"gmm Weussaithmanedimuali
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MGT 2102 msdamsmsslivauuazlgguniu

(Operations and Supply Chain Management)

ANWINITINUAY NMIANTUIY LAZNITATUANNISNANFUAILAZUINIT NTRBNKUY
wAnAsiwaznsEUIUM ST ILNY weluladfRedesiunsdiduny msdanisaanm msdnms
1ASINTT NITNEINTA A1TIANITAUAIAIAGT NITITLRUAIGINITHER LATAINUADINITNSNEINS
muﬁaﬂﬁ{]’mmﬂﬁqﬂmu&y’aLwiqmammwﬁuﬁwuﬁqqmammiwmaﬁw darinuszansaimnis
sflurusazifinauansalumsudetuldogadsdu

MGT 3101 nsdnnsiBenagns

(Strategic Management)

AnwiAnuvang Anudidgy Yselevivesnisussendlinssuiunisinnisdenagns
Tuasdnisgsia Anresianimuandesianieluuazaeuen elisfngunduingg fifinanszvude
NIALEUY NITANUATIANIVBINITANTUNUY N5 1NAENTTEAUAL Y N15UJTRNSITINAENS
La¥N1IMUALTINAYNS AABAIUNNTIATIERUSIAUTiLAYAnaY Tidnansznudenisindula
NIATUIMT

MGT 3102 n1sane€eins

(Taxation)
= =2 [ & [ [ a a va o [ =
Anwdamaninaeilunisdaiviassivazidenlunisufufineidunisaigenns
VNIMUATININTATINANLAUALAANING NTAWIUATE NTTURUUTIUNITUAZNISEENTE N15aNETel
pantnMudmtluEesnsonsusazUssiandymeaneg Tunisnisens

MKT 2101 wann1smann

(Principles of Marketing)
o1 ANAIAY WUIAA UNUIM 23UTTIUNNAITAAIN LAzRUITIveIN1TnaIn Nilse
LAsEgNLardial @010UN1NN1IAAIA ANTNLIAGEUNNNITAAIA TEUUNITAAIA TeUUTYA

o

ANTAUNANINNTAAIN WOANTITUUTINA N1SUUsdIURaA Aa1advung N1599UrLenEn T
duUTEAUNIINTAAIA NMSAAIAATTA N1TAaIARNEITLazLWIlTUNSAaAg Al

STA 2016 addAgsfauarnITiATILABIUTUL

(Business Statistics and Quantitative Analysis)

arwdidesiunsadnmaniuaraif adAnssauiwazadfoyuny nsiadulanield
ANuLtusuLazaNldiley AMvuansdady dywnisauds deywnisueunmneau wellanis
T1a83 Ygymuseendnagsng
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FWNDNVIAU
41977%1N15IANTT

MGT 2201 s3u555umegsiauasauiuiinveusadiny

(Business Ethics and Social Responsibility)

Anwisnndnunsiasteauufvomgingsunnigsie suieAnuninnuduiusues
Wmneludaasugmans uazuuimisiuidesludieuililidaasvgmanfidmnevesinid
Humsifiumnuseuasulumisfionsan daymeiueiesssuvesanmgina Ussiuanuiuinveu
Aedpuuaidunsiseudiatunisuitym

MGT 2202 n159nn15d1uineu

(Office Management)

Anwdandiuarannudidguesaudiiniuluessdnisgsie wazdiusivnis
naausumslifuTidTnaumsinuauiEdninnunstassuuuag AU TRy msudmsa
LONANTLYUNITINTZUUNITTIALAULONAITNITOBNRUULAZNITATUANKUUNBSH LAZNITATUANIIY
warInUseansnInveu

QA a 4 R
MGT 3203 n1s3wmsevigsnaenisandule

(Business Analytics for Decision Making)
msldnalulaglumsinusiusiudeya waznmsinssideyaiieatvayunisinduls
Infisednsamgadu malemengiuteyaivenisldusylovdlunssuiunimiegsia

J A L)
MGT 3204 n159nn15n1siUasunUaduasn1snaIuIDIAnIg

(Change Management and Organization Development)

Anw1isnswasunlasesanisegradussvuiielfesdnisivssansandne
drutsznounelusinnis nszurunslun1sUasunlas wasnIsRRLIBIRNSTUTENB UM BT
FIUTINTOYAUATATAUNANITIATIENBIANITNITIANITHA I TEYN109ANITNTEUIUNITVDINT
Wasuulawdlesiuiamaiavesnisasuuas islkesdnsanunsauusadnfuanuasuulad
finnmelularneuenasdns
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MGT 3205 winn539engsne

(Business Research Principles)
AnwdavaulnukarANdIAYTeINITIINTUSEYNALYNTEUIUMTITE I U

JaymgsfanisimuaiuulasnPTon1snusndeys Maweseiidaiinaeniunaianlunis

thiaueenumaidsuasioauonus Welijuimsltidueiedlolunisinduls

MGT 4206 n15dnnsgsnavungas

(Small Business Management)

Anwfeunuimuaganseddneing 4 Addmuiealesfunsdidunusssvuinges
Tnefnuiisinedteuagdymenag Adndain dvosiamauasiomuazfosszauieasaqui
Jgymnnag Iumif{'}’mﬁqqiﬁﬂﬁlﬁﬂmiamumiﬁu N13ANTUNUNITINBIANITAITUIY NITINIHY
L.LazmwﬁLﬁumﬂﬁﬁﬁ]mm%zﬁﬁu

MGT 4207 n15379UNULASASAIVANLTIUINNS

(Executive Planning and Control)

Anwiuuifa ndnnsuazngul nsuimsfiazinlfiferdunisinunuues
N13AIUANITUTEAUAIIY U09839ANT5TININRenIudynItaraUassn Tun15IauNuLaEN15AIUAY
5309

MGT 4208 n15195919958aNNGIN9

(Business Negotiation)

Anwinsiesaileussgionnas wunAnAsatuiesadmiussia wdnnszuaunis
195391 wAAN1513537 Aunatsfunsuiladagvidedauds maiansinsedeans nisldutila
9385350 UN15RTINNeINMALNTAUFANY

MGT 4209 wginssuerns

(Organizational Behavior)

ANWTINUIUYRINGANTINBIANT NOANTIUVBIUAAR TIINAIUTAINIFIALINEN
A o a ¢ v % a I3 v 1% o I3 a aa
Wethltdnsgiiwasuidymmunginssuluesdnig lnaduaninwegeuniluluesinisgsfaniug
AongRnsIuveIAl WU viruaf n1siseus 11593k Anududin msfiadedeans Il Anuduiud
seriyARakazANdNRuSsEIengy elesiudymanudaudasiieg anelussdns
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AYONLADN
41977%1N15IANTT

MGT 3303 5suudunnings

(Inventory System)
AnwfsesAUszneulazarmdfguesszutaudasndeidenlsstuldguniumeaia
nsngInsaiimadianisuimsnsdunaianisdsdenisaauaunindndienisvunienisins
LaODNLUULATNISUTMIAGAUMNIsInNUguasnwinaiansdndulanigldanimanuseanisas
fuayruieInsuUnlasunsiaswnunsmuaududeindinsianisadielimalulagitin
UImsaumnandesndusunsuduiaguiiieudtlam

MGT 3304 as3nnsuinngsunegsng

(Innovation Management)

AnwMsdanIsnIzuIuNSLInNTIN NIRsIdeuan mnIsel waziteulusneg Aiflke
fenudSanazduman sevuiunsuInnssusINTnsauneadussuulunisuinnssy
WAENSNAILIUIRNITUEUA AL USANS

MGT 3305 msannmsaaunw

(Quality Management)

Anwndanannisuazdsnismuaununinlunisudndun uwazuinislaeduliauis
UuRlufanisanuauesngg fufnwdanadauaziniedioniey mﬂaaaﬁﬁmﬂﬂumﬁmuam
AMAMYDINITHANFUALALUTANT

MGT 3306 mM3unuuasaIvgunHEnlugaamngsy

(Facility Planning and Production Control)

AnwndiEnsnauaunsnEnesrzdy sreslunansuazszeven ensufoReu
M eURULazAUANlTIY ensdnassminensuagnisvuds mImuauuyun AR LEane
uiALFeIn1s nsinsiaudasadslulsanugraivnssuuaznisefuTeifeafuLuaAalnal
YBINTINUHULALATUANNITHER
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MGT 3308 msfinsanudulylalunisdanisgaamnssu

(Feasibility Study in Industrial Management)

Anwianulululalulasanisgaamnssu lnanisdnuiludiuvesnisfinwdiunis
wAnuazmealulad Funiseain Fumsiunazdunsinnisisnsuazduneureanisinumaniy
Juldldlugeamnssunmsliesginisamuuaznsdinwaesnisanmanuduldlalugaannssu

MGT 3310 n1sysaunslggumunazdsunulumsilyujus

(The Integration of Supply Chain and the Implementatlon Issues)

wumwaﬂmawumumaqmiwmﬂeﬁammu AausunU LAt Tive ey
wazgiidruiatedlulaguniu ngrmanefidifysisg nasnaunuIn1amsinnns nseuluAnly
Asysnsldguniu Jymiuazuuimanilaiieadiudnialunisiiszuuls gumuldujoa
ugaudnsaiunsdlfine

MGT 3311 anmuindeunngsna

(Business Environment)
Anwdeaudunusseninegsiaduday wisegha nsillesdazsguia NUdnEnasie
MsUIMIsNUEIAY Tunsusuivesssialiungauivanmuindey

MGT 3312 nsdsdedudrdmiugsianiséastlml

(Merchandise Order for Modern Trade Business)
uAauazulesfstfunisdatodamadadusilugsianisiatelmifienisads
gaAIBuaENINANYivesIRY NIzUINNTIntedavifieUsznougsfiansdadlval léu n1sv
ATIFBINTRIaNAN nsrUIuMITatednm nsdaie granisdsde mafinnuddsde me¥uAud
MIINAVAUA N15959950FUAT N1sATIIERUALAIAUTMAUYELA MIfindiadu

MGT 3401 msdansanug

(Knowledge Management)
Anwifednwasunum LLmﬁmLLavmwﬁﬁLﬁm%mﬁumiﬁhmimmi NILUIUNT
Ya v

aﬁmiwm‘umqm USELANaNyEUeIAIN3; mimmmwwLﬂulﬂiﬁﬁﬁmﬂiz‘[ﬂﬁuu‘iumﬁmmi
9ANTS
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MGT 3402 nguijeifn13gsne

(Business Organization Theory)

Anwuaziinsenieuiiudnuuy wasdaunnaneuedlasaaseddnIs MULLAn
fn9 sausadereuaudstagiuilelidarudiieatuluiaivesnisinesdns uazanunsaeenuuy
sUdnuallassainavetesdnsfitiussansammnzun Mseiunuesesfn1sgsie

MGT 3403 n1sdeanslussdnis

(Organization Communication)
Anwanudfguaslamveinisdeansnieglussdnistaoniuluningfnssumanns

doansvasyanadiildoniunus lunisdoarsnasniugluuuvesnisdoarsiiindulussdnis

TnssaiswesesdmsiifinasednuaziarsULuurassdoasfiiiusavsnm

MGT 3404 anggimngina

(Business Leadership)
= = wa I~ Y o a = 1y a
ﬂﬂmmﬂimmmmmumLLazwmmawuﬂuammﬁ]umi’jfﬂf\;‘uu 555UV 1AV
ﬂ’]iU%‘lﬁ’]iLLﬁ%ﬂﬂ%l}gﬁ’] ﬂ’J”llILLG]ﬂGi’]xﬁ%Vi')"]Qﬂﬂ’iU%V’]iLLﬁ%ﬂﬂ%ﬁEﬁﬂ ﬂﬁ@ﬂﬁ]uazmia%ﬁa@m%wa

WiloUsEAVENAWMIRUUYDIN 1T Noun1Ig il UseAvSrauaznsineiniggiiniegsig
IUALY

MGT 3405 n1s9nn1stnuiniusssy

(Cross-Cultural Management)

ANw18INTEUIUNITIANITIENINNUTEWATUAINIIL AI1TITURU TADIANTS
Msdnnsyuuyed Msdeans nzdih msgdla msaefiutaznsAIUANTNNNANIAILUANANS
AU TAIUSTI

MGT 3406 n1sdnn1snagnsluusundaeni

(Strategic Management in Global Context)

Anwdmgevdnniswuinnufnvesesdniuiaiiunisianisidanagvsedinduy
srutlusunvosmsianisirundedisdaanuannsalumsinngiannuades msfvuana
s IR saaansmueuuazdssifiuna ueniniuddsdnmnisiuuuresnisuszgndld
nagmsvesgIRat AT UNATa M v waziinT s asTe
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MGT 3407 asdanisanuidesvesesfnis

(Risk Management for Organization)
AnwinsiaunsruunsuImsaadsslussdnsfiduszansaim Ussansua
Usenoudenisszyiladuanudes Ssaseurquunnguidwaneiifdnldmudeussiatamhsey
anelunarnihsaunieuenesdng mstmuainguszasd lnefiidimuneuagveuinaiuides
MInumunszUIUNMsAIiuny Mssnulssidiulenmansanuidssiasnanszsnu nefindninasi
Tunsussiiuanudsafiodunsgiuanuides mssvymasnslunsdanisanudss msiiarsan
Fardenunsnisiimdeiinsinagidetunu anudulvlfuasusslowdfifatu nssey
fisuRnvounazszeznalumsifiunsmuasmuaznsiavinagnslunsuimsanuides

MGT 3408 weluladansaunafienisinnis

(Information Technology for Management)

ANWINOBLAZUUIAA TTUUAITAUNA NITINNTTEUUANTAUNALAENITUTEYNALY
N1971MRUTEUVATTAUNARAZN1TT0IUNTUAB UL UNUINYeIRltuasiInn13ss UL
NIZUIUNITHAIUITEUVANTAUNA

MGT 3409 duuuinisannas

(Seminar in Management)

oAUTwdmgul n&nn1s wuraudnesnisinnisaifeludialuuseine
uazAUsEIARfinadonadugnilunisianis veulunveIn1sAnwIATUAgUEINITILAT Y
wazUsegndesrauinunsiantsadelnilunisdnnisvesesinis usseniansseunsaeuld
M3US38NE 0AUTIBNgY MITenuiuai elfimuinuennsdnnig

MGT 3410 n1si@euunugsnaluidauus

(Writing Business Plan in Practice)
Anwwuamslunadeuwnugsiafigndosmiuuinsgiu sauiamdnnisddgidndu

Q ]
a ] I 1%

N5 ULNUTIAITUNUF Y Feaziinigsnaludennuiguateniesndseauaditudniala

]

NIDUNTAANWN

MGT 3411 n1swangsivedndadu

(Corporate Sustainability Development)

AnwunAnuagnszuiunsiddglunsdanisesdnisgsfaaliolnl ileatisgsna
Tiimnudsdu Tnemsilanssauzuazaruainsalunsyhnuvesyaainsuagsiidiusuiuiinou
wazALaUNTHRIUNAAY
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MGT 3412 n159an15tunmIssenin

(Management in The Next Decade)
Anw1ITuIN15veegInaInednIudadagiy WdaaugnIsiin n1sauaaneves

g3naeq Tuefin Aaseiuuimedagduuaziwildulvdlunisuseneugsia wesduseiianienis

a a

andugsnalusunag

]

MGT 4001 nmswensalgsna

(Business Forecasting)

Anwfemnudidyesnmanginsaliisenisdnnisgsiauazldguniu nsuaunislu
N15NEINTalgsna Usennuasinadalunisne1nsalzsia nmsinanuududilunisneinsal nsdldnw
Tuniswennsalgsia nsldlusunsudniagudmsunisneinsainiegsin nssunasuaninumuig
INTeNURAENSVRlUTLNTNd15ITU

MGT 4002 n159nn15lAsIns

(Project Management)

Anwrdeuurfnd oafuLAsafun1919UuRY 1agdAsIERsEUUNITANTIUNTS
Lazn15UsMIsTATINSRUBIAnIsTslAsINSasLUULRS nan1zwIndaRvaslasensTuluLD
psAMIsUHUNTisANITINTIAUEIBaszUuAsAIuANlAsan1s Stunanthilulassnnsmadalunis
TR URALAIUANLATINAT

MGT 4003 n15usrsaudauds

(Conflict Management)
AnwwuiAnnasnguneliuaudauds wuanisdunsinsgiasuinisa iy
TandanansenuresaudaLdiuaznszuIun Al manudnugluoinng

MGT 4008 n159nn1sgsnasaeuygveaTgnanaiiies

(Business Management in Accordance with Philosophy of Sufficiency Economy)
AnwuwifnuTvvesasugianeiiiss Msuszgndldusygrveasugianeiiios
dwiun13dnnnsgsia nIdlAnwinTsldusugvesasegianaiissdmiunsinnisgsia
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MGT 4009 nsdanmskanisufuRnuesdnis

(Organizational Performance Management)
AUAIAYTBINITIANISHANITUHURNUDIANIT N19TaNan15UTRIUIANTS

s (%

NAYNSWALNIZUIUNITOBNRUUILUUNITIANANISUHURIIUBIANTS N5 o158 UUNITIANENIS

a
fuReueansiUldnesuus ssuunisianassdnsuuuauna (Balanced scorecard) S¥UUN1T

[

ingUszasruasnaansyan (OKRs) Jumeaulunisun OKRs Wldluesdng

See

MGT 4010 nsdnmsdamnagusy

(Community Enterprise Management)

unAndasiuinfuiamiagury msdaduaznsianiandy ssdusznaudilily
Msdamsiamaauy eldun nmsiamndadue msdansmsdidunutaldguniu nmsmain
n133ukarnUd Jadvduasuwasdadedidnlunisdnnisiamiagusy nsdlfinydaviaguyy
fszauaudnie

MGT 4011 msimunyednaiwlunisyinau

(Personality Development for Work)

AUNUIEY VOULYA UTUEYD Lﬁaaﬁ’umiﬁ’mumﬂﬁﬂmwLﬁamiﬁ@ummumams
USuusisyrdnnnvesnuesiazgdu Tnowuiudsiininadonnnsalifudinisgsia $8nsinns
A1AT1EY LALYINISUTETUAULEY N1TIRNUTRILALLDS N13RadUsTasdvesddn uagnisineu
nsdsianuian Jayvn auassauayisnisiidnglassalunisvineu Asasemudosiulunues
Tﬁmmaav‘f’muémﬁ’wﬁulé’a&iwﬁﬂw%w%mw
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A
41977%1N15IANTT
(UnfAinwnenne awgtdeusau)

v o d o a
MGT 1001 mugiussmuiienugsia

(Introduction to Business) Matinfnwn a1w1iv1n13innis ameileu)
AnwifednunzkazANdAYYeIgINg BnTnavesdwInneunilnessna anyue

9
£X =

YBAAVBIFIND MNINENTBIINTLUAIUNITUINIT MIWER N3P NTRULAS T

MGT 4004 n1sifugusenaunis

(Entrepreneurship)

Anwidamanunung wulfnnasnszuIun1snIsilugusenaunis n1s3AsIEN
uazUspiiuanmuIndenmnigsie eAnwidagauds anseu lonmanazguassalunisduiugsia
N13ATUAINTTUAIUAITAGIA NITHY NITUTIITIANT mmﬁ'}ﬁmmzeﬁzumam’m%uLLNuqiﬁa
easrsrnuaiydulaliuissiauasAnwdsngmneiiieades
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FWNDNVIAU
d197391N15 N ULALAITTUIANS

FIN 2202 aaniun1sikutazaainnisnuy

(Financial Institutions and Financial Markets)

Anwndsunuimiasniid ndnmsuimsnunasidndunulagianiznisdan
Suyu nmsldiiuyuessanitunistusiieg MeaodunisiululssmanazaniunisGusening
Uszwna sislumanniiusazaanayuiiuiieliinnwidmansenuainnissi dunuresani i
NsRuRINaIRaN13inaulaeEleuIeNMSATUNLLAEN15INUlEUIENaNTRUYDIGSAA

FIN 2203 n15HuLagn1ssuIns

(Money and Banking)

ANWITIUNUIMYBINITRUKALNITTUIANTIUTEUUWASYEND NsimuniImiilussuy
M58U MTATARTLIAITNANS swIAmsINdleduarginavedsuIns Anviiglfuuinaluassedy
59071 NNERUTBUALRUHA AAOAIUNANNITVRITEUUNTRUTENINIUTEWA

FIN 3204 n153an13n1stuseminlseine
(International Financial Management)

ANYIDINAIANTITIHUIETWINUTENA TTUUNISTLIUTEUINUTLNA TTUUIATA
wandey Seulviaueniaszninslsenanaziudsou n133nn1sAnudssainsnswanasy
N13IAMRUYULAZNTIANITRU UL LIS Y

FIN 3205 wdnuasuleuiemsavu

(Principles and Policies of Investment)
AnwdringusvasdnazulounensamuaIuyARaLaEEINa SnuasvaIrannIngly
paAnannsHguiaUsEwmelng vianiiugiunigllineriunisamulundnning
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FIN 3206 n15USw1ssuIAISNIaiDe

(Commercial Bank Management)

AN TENNNIUSMISNUSANSTNIEITE SuRausnsTnesinig N133ANISANUYAAINT
AMNANRUsTuntgukazNsAuAUleouty wanlunissulinuazAsiAuInITa1eeg nsiaTan
AMNUAFNINARDY NITNANTUNUAFIVILALNITNTIVADUAIU

FIN 3208 n1su3msn1slugsne 1

(Financial Management 1)

Anwlasazdeniertunsinassfunui onsamuludunindudeu dunind
ansuazduninddug vesgsamaiansinduladieasulunsdeneg n1sasunuiilsuage
VOIIUNUYDINANT

FIN 3209 n1siiasisvivannsng

(Securities Analysis)

ANwINTIATIEIENNINda8lUIUNTUNINITRY NFIATIEIanAia 1y Dow
theory, Elliott Wave, Fibonacci, Oscillators and Indicator ﬂa%’aﬁﬂimwiagaﬁmé’ﬂw%’wé A9
wensaisAmdnning nsliesinnigaata nsldnsiesediiuguaznanaieliie
Uselovlgegaiionisindulaasyuuasifedls msvssiiunauaznmsumsnguvdnnindamu

FIN 3210 n153ta512M8aUSunauniensiiu

(Quantitative Analysis in Finance)
Anwiasgilagihaifuazadamansuildiiomdaglun1suidymnianissu
FIMNIAUAAIANTNIINITRIU

FIN 3211  msusmsnisugsna 2

(Financial Management 2)

AnwlayagldenienIsneInTaln1enIsIRuY mﬁmmﬁunuiwz%u szezU1UNaNg
LArITere) LAsaaiamen1sliulagn1sliy Financial Leverage n3UseLiiuA1v8aduy U (Cost of
Capital) WlgvrwnsneRuduna n1sUszluAIUeIRaNIs ANTTINLaZNISIENAANT
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Q)

FIN 3319 walulagnnenistusazdunsndanava

(Fintech and Digital Assets)

Anwuieatumaluladnienisdu (Fintech) wazuinnssumaluladnianisdu wu
Blockchain, Digital Currencies, Robo-advisors, Big Data ai¢ Artificial Intelligence NanTgNUUDY
walulagniinisiudenaianisiuuaraniiunisdu nisldmalulagnianistulugsialviie
Ustlomigean suuuuvesdunindddnea (digital assets) msdiasgidunindiinoaiienisindula
AU

FIN 4213  asanseyiusuasnnsdamanandes

(Derivatives and Risk Management)
ANWINTIaNTOYRUS N UNTIETEURUS LagikUTdU Aa1nauNus waznayns
nstesiunnudsdagldnsaiseynus

FIN 4323 nsussillumalasenis

(Project Evaluations)
= [~ v e = a 1 o @
nsAnwAudululs (Feasibility Study) vedlasansnsegsialvi audAyes
N1591 Feasibility Study 38n15uagesAUsEnauween1syin Feasibility Study kA As3AsIEsiau
Jululalusunisean dumaia wazd1un1sidy n5ies1evinudeswadlasans nsuseanu
nsnszuaiuantaztivamululasinis nsUssdulasinismeasestienanstuiiedndulaamu
WU SzevlIanAuYU (Payback Period) yarntagduans (NPV) uagdnsmanauununielu (IRR)

FIN 4326 as581ussauazanasgunsuuinivngnmansidu

(Financial Regulations and Ethics)

ANWIWIAR NANNIINWHITE5ITU AUEIAY AUFUNUTIZNI1993853TUAY
n5iiu annniideaaiesssu saudsAnuussidudamsussesssunensfusinfauuinians
i@suassasesssuluinTnnaznisadrdveninisiu sudnmswieudaeuluoyginnisdu
Auugihmsasyplundnningiinly
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AW ONLEDN
A1 INISHURAZATSTUIANS

ACC 4209 $189UNNISRURAZANTIATIEN

(Financial Reporting and Analysis)

Anwseanuneanstulasmsdamedeyamanisdayd 3Bnmsuaziedesiiolunns
ATILMUNITRU Taga1fumalan15IATIZALUUATY LU NITIATIZATUINTIN NITIATIENR
wwIlly MseTeilagldansndiun1nIsiu MsIeserlaseasetuyy sunsekauan lagiy
nsldnsalfn

FIN 3212 n1s5ususiasen

(Credit Management)

Anwdwdnnisandunisliaude TnefiansannulasnsensIRnISTeUHLAATAR
nsimuaulovisuaziinisiansauilunsliiasinwaznsfinmusenAuniuseinneesnsians
WAsAe Wawedude nsUsziunanTUSSATAR

FIN 3318 gsfafumsaasiguna

(Business and Public Finance)

Anw1fan1sAIuANNIINITAGILaEnIsINveesgula Tuaiunisujiinag
LAENITUTMSUTHUWIEU N1TUTMTUVRITTNIAITERATTINAENTY TIUUNLALTLATIEYIHANTENY
ysmamgliiaznisldingvesisuiaiidenisaniunuredssiaenvu waganuduiussening
wlevienisadanuuleuien1stiu

FIN 3320 nnsusefiunasnisusmsnnudes

(Insurance and Risk Management)

AnwnAafuuAnEesnnudesty nansznuresnnudssdoiensdnaulaves
YARALAYTIAY NFEUIUNMTUTMITANLAss ndnnsUsEAuSY unumvesnsidssiuiiednnis
audss anudidesiuiesulssamvassefuiiddyduniuyanauazgsia Tiun Useiudin
Useiuguaan Useduninddu dseiugdime Useiugsiangavedn Yseduaiusuiiase
yaran1guenLazUsziuausuRnnudnsue Jusu
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b4 J v o U a a U
FIN 3321 anujiteswunegiiunsamulugsieedmniaming

(Introduction to Real Estate Investment)

AnvAgifundnnisamuluedmiiuning sunvumsasyuluedaniuning
nagmslunsasmuuaziiaiils msliesgianudss msdaviununsamu nsAmnatuanuiay
N3IANIRUYU NITATUIUNANBULNUIINNTAIY nseeiiaLaEiing wamsnsUssadu
WAANDFITUNING MTAATIEVANIATFA AaIReFITUNITNG naenautladuddnydugfidma
sonsasu ngveASuazngmneduY Mt

FIN 4316 n1s&ununisinwianignsainieniseu

(Seminar in Financial Cases)
Anwaniznsainienisiulaenisduuun ielvdnlatdymninturesgsianuie
duauazusnismsldnguininisiulunisdadulaluaniunisainieeg

FIN 4319 n1sdan1snsludiuymna

(Personal Financial Management)

AnwiAafulLIAnEoIsNIKLNNIRYYeIYARA MINUHUNTRUTIdAY U
Find1e9 LA N1TNURUANIMATDI NITIUHUNITIBULAYNITANU NTIUHUNLAY N15IUHY
UszAuTin manaunumsosuiiieioindon 51U waznnsnaunuNsan ansdifyes
MsUIMIsSusgiilszaniaindenisussqilimanemenisiu msadisanusiuamieni sy
uazNIASIIALTaAg

FIN 4320 n1sdnn1smsRugsiavunten

(Financial Management of the Small-Businesses)

ANINIFULUUAII)YRITTAIVUIANA LA VUIAGBN N1TIAVINUHUTIAY NIy
MBuazszdeumeiieidos manawuils Ruaauaznisavay msmuaunelu Taswaiises
Funu Msdandu Msasmu amnudssuaznnsuseiuds msAuwuyasAiants n1sTInazian
AAN13VRITINVUIANANUALVUIAE DY

FIN 4321  m195919URuLasAuAuman1siiuy

(Financial Planning and Control)
Anwdanalauazdunaulun1suay LaEn1sAIUANNIINTRLYeIgIRANe NG
aiunuussamadming nMsiauarnmsnenunan1sujiianuremulsnuie Tuesdnsgsna
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FIN 4322 n159an15a010UN158U

(Financial Institutions Management)

Anwnannsinesanisiaznisusmaniglugartunislusnee) laun suiarswited
UiERunL UTEMUsEAuTin aoniuiion150eumaY MINUNLANINAGDY MIIILNLNTIHLATAR
wazulgugauNIInMIRUY LA N5 ITREuNY

FIN 4324  a1339emeansdugsne

(Research in Business Finance)

Anwmdnnsifenenstugsie saudmsimuadsedudgmnisaunfigiuns
Ausunudeyamsinseidesanmadeunenuy mahdeyaiildannsideluldlunisweinsal
A1zn1an138u nsfinwanudululiveddasinis nmsWauiinguszasdnisidedmiunig

'
a A

UImsnunduseansam nsfnedeyaluefnuaradiiieluie vilinsideldsuanudusa

FIN 4325 n158uuagn15su1IA1558nInauseng

(International Finance and Banking)

AnwiAeafunsfuazgsiansfusninsUssna lenansiiAeadesiugsianism
MsvudesEnIelsema aanananidsuiung Msleniaznensaldnnanuasutuns
maUszme msufluganistrsziuneldszuudnsuanasue’ saudsunumvesantunsiy
serilszmefidsmasioulouisuarnsiliunuueinsfuarssassitaUszine

FIN 4327  nagndnmsasmuuasmyinsieinasuss

(Mutual Fund Investment Strategies and Analysis)

AnwiRgrfulassaianaznalnvesnesmusia Ussinnuazdnuazionzvenesmu
salasfionsaunandunindiamy ulsuionisamu §nyaz109AuLAsIUALHARDULNY
MsAUINLamAUNINGgnS (NAV) Msussiliunanisaiiuauy nsauasn1susmsnguaunsng
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seiumszonsuANEsY MEuazngrnedusiieades
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MKT 2205 n159nn15999n19n15eana

(Marketing Channel Management)

AUNUIBLAZAIUAIAYVDIFDINIINITAAIA UTELANVDIAUNAN FUITNYDINI
nsnann wazantuiierdedutemiansnatn an1muindeufiiidvdnadenisdnnisveani
N39a1n 1A59a519904Y8aN 1N SR IREmMTUAUAUS LN ALALAUATIAAYNTTH NTBBNIUUYBINIY
N13Aa1A N1SUIMITANUTALES n1sAnFanwaznisaelanunans ﬂaqwﬁ‘ﬂﬂimaﬂmﬁﬁﬁamﬁmmi
DI NATAAIALAZNITNTTALEUAT YOI INITAAINDLaANTOTNG FIN1IN1TRAINTEIIUTEINA
LAZYOINNNITHAIALUUNAUNAIU

MKT 2206 n1s3anse@niasinasnsidusi

(Product and Brand Management)

wuaAa N1sdaniTnanfusiuasadud sefutulazUssinnuosniniug dau
Uszaundndndiuazarandndoe nsusuusmdndaueivasanendndne nseuiunsimuInansie
Tl 2995TI9nAAA NI N5 UNUILAENITATIANUUANAIVBINEANUI VTR wazRAN
UNUIMKAEANUAIAYURINTIAUAT NAENSATIAUAT NMTATIANAINTIAUAT NMIATITRUTITUAT
AufuazauliUSeuTemIdum

MKT 3202 n159mn15n15918

(Sales Management)

GU@USEjr]’EJ UNUm LLmﬁ@mﬂmﬁmmimimm@ ﬂqiﬂ%ﬁﬂﬂmf’h mmﬁﬂwaif\mm@ﬂﬁ’l
LagN155NEIgNAT N15ATILALENIENINITAAIN N1TIUNUNITAAIN NITHAUINAYNENIIAATN
mﬁmmiﬁwﬂizammwmm aﬂﬁmimimmm ﬂqiﬂiglﬁumaLL@SﬂWiﬂ?UQﬂJW’]QﬂWﬁ@@W@



29

MKT 3204 wgnssuguilam

(Consumer Behavior)
WIAAYBINGANTIUHUTLAA NSIIRUSINALATAIULUINATN AATNILIRR DU

a |

avnsnasrengAnITUUIIAA MiruadIuyAnavaINgAnISUEUIIAA N1sansnarengAnssy
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Uslaaieimunnagnsnsnaln nszuiunsandulavesuilnauaznisusinaliey
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MKT 3206 n195779uRun15Han

(Marketing Planning)

AMUAIAYYDINITINUHUNITAIN NTLUIUAITINLHUAITAAIA N1FAmUATMINY
N15IATILNANINKIAG RN NITAMUANAYNTA1TAAIA N1SUFUAMUBRUKATNITUTELTUNE
NMTAATIVNTUANYIUNUNTIAIAYRITINEA NN

MKT 3209 nsdeansmsnaiauuuysainnis
(Integrated Marketing Communication)

LUIRA NENNTT NTZUIUNTT waTATEYIENITR0EIINITAAIN BaRnISiien1sHeans
NSRRI mﬁmqLquLLazmiﬁmumﬂasmﬁ’mi?iamﬁmsmamu,wgszmma ANNZLINAOUNINT
Foan3n15mann mﬂeffl,ﬂ%'aqﬁamwﬂﬁmamLﬁami?’%ammamquuumwms N138398355ANALNG
wazn1sUszandldliinuadige miam,mu?iaLLagmsﬁmmﬁaLﬁamﬁ%amimwm@L.wuyimmi
N5UsTIUNALAENITAIUAY

MKT 3210 ulguresuasnagnssini

(Price policies and strategies)

ANYIUNUINANMUFIAYVDITIAT BUIAANITAINUATIAT TTUUNITAINUATIAY
N3EUIUNIIAMUATIAN WHVILIIAT NALNSAIMUATIAT ENTITNITANUATIAT SIATHATNITIATIEN
AN MRl MsfmuasAnnasiiandndus siafudulssaunisnaindu
1A53851951A7 N1IAIMUATIATHAN T NIUATUTNIT HEAAUINYAAINNTTULALLNYATNITY
nsiasuulaan a3essaalunisiivunsa
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MKT 3211 n1smanafavia

(Digital Marketing)

AudiugIuieafunsnaindata medanisnisnaindata FBysannisiendsa
f19e waznsasaiormenisnata msnaaruiuleduaznisesnuuunindiu Msnanadiesiug
nsnandedenueeulat Lagnsnatnuuanfaliy mmiﬁjugmﬁmﬁ’umﬁmezﬁ%’a;&awﬁu

ladniia dmsunsiananisnainfdvia wuiliilueuanveinisiamuinisnanfavva

MKT 4201 n15338n15man

(Marketing Research)

AUNRNIE AINFIAY ATTUIUNITINENITAAIA N1TAMUATEYNT N1TNUNIU
IITUNTIU N1TDONKUY NSAIMUAYITTINTUALNAUAIDEN NITNUTIVTINTBYR NI1THATIZINY
adf wavns wlana nsleuseunsite nstwansiveluldiensandula

MKT 4207 n1smansssaulan

(Global Marketing)

wnARAgIfuAIRaInsERulan Msiesgilonianianisnainuazan muInden
namsnansEaulan weRnssugusiaaseaulan nisudsdiunsnatauaznsidenaaiadmangly
naalan NagnsmMIeaIaseaulan duuszauniinIsnaInseaulan NMIIHRUNNNITAIALAZNIT
AUNIMINIIRaIN nunanenseialanAdaiuaznmsnaiadiuinusssy

MKT 4208 nmsinn1snagnsnisnan

(Marketing Strategy Management)

Anwimnuming AwdIAT UNUmMYBINAgNSNIIAATIR NagnsnsAATRLloUTIqHa
dufannuinguszasduesesdns nagnsnmanaaiieaisnuildiuFeulunisudedu nmsldnagnsdaay
UsEaun1snanawuuysin1sn1elian1isuIndeunamsnankaaennd asiunnens UGN
993 nagndnIsdansnsmataLuUEidy MUssliuNaLATAUANNAYNENNTHAA
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MKT 2307 n1smanausnng

(Services Marketing)

YOULE UNUI AUEIAYVDINAIAUINIT wiltulasiianisnisiiulnesnia
3509U3N5 JUKUU USEAV MaNA1T ASEUIUNTT N1IIANTNALNSAITAAIAUINIT NTATNATILAE
ANAIMNITUINISIANAIINAIANTY NsTanisgnAmduiusuaznisaieaduasinandluns dua
SuTnTRAaAU3NS

MKT 3307 n1ssa1an19ense

(Direct Marketing)
WWIAR UNUIMAGIAYIDINITNAIANIATI AULANAIITEWININTAAIANIEATITY

o
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N15278959 U5t JULUU NagnsLasensIisn1snaInnIemss ATOUARUNITHRA1SIJURUUALGY
LagfIvia N133nN1IgIUteyagnA1 Yeyaunin (N133anTsguteyarunivg) MInaiafava mdivd
didnwselind enseungunsvisluseAURUSLNALaY SEAUTING

MKT 3313 n1suelagypna

(Personal Selling)

unumming Ussianiazveutienisuielasyana nuinnsue nszUUnTIIe
LanANANITVIY AFUFITUNIINITVIY A1FATUARUNITUIE N15TANITAIUTALEININITUE
mMsadnenmnselaeyana waznisieuduiia

MKT 3319 n1s9an1snsnduai

(Brand Management)
AUV UTTNNUALDIAUTENBUTBINTIAUAT AENBULTDINTIAUAT NBYNIT
AS9ATIAUAT NNFIIHUATIINTIEUAT NTFDANTATIAUAILAZNTEUIUNITINNITASIAUAN
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MKT 3321 uinnssundnsaueiuaznisussqsiom

(Product and Packaging Innovation)
AUEIREY LUIARA F5N1TWRILY wavaseassAranduaivd nsanwiaudululs
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MKT 3322 nagnsnislevanuasnisdaasuniseny

(MKT3312) (Advertising and Sales Promotion Strategy)

WIAA AUEAY UNUImMTBINTTIsYILAENTELATUNTUERRg TN ALY HIAY
Uszinn mMenaunu nagndnislasanuaznisduadunisuieg nmsuinsiaessulatuazeelal
nsUH RN NTInuarUseiliung
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MKT 3328 n1smainviadaineinazlsasy

(Tourism and Hotel Marketing)

WUIRR AINERD USTANveIn1svionfioanazlsasy an1meIndeunian1snann
N13744HUNNTARIA N1TAmUana1ldmueg weinssuguslan nsivuanagnsdiulseay
MIRAIAU3NNT MuSURnveUsediALLAz ALY

MKT 3329 n1sean1sauanadeasielva

(Modern retail and wholesale management)

LnAAAEIfUNTIAN1TNNTAUAN-Ads Uszinnvesnisfuan-dds Tassadng
29ANIN1IAVAN-AEs anmmainAUan-Andslugadagdu saufswildunisnsyateduniuie
Uan-v1eds iirlaluszuunmsdisluguiuureslndfumsnasnsfnuudiain n15aueuns
Fannslassadnaesdnsn1sfnudn-mas uaznisdanisiiiatudiuuszaunismann viadine N5
fauazdne1a1s nsruANAUAAIAds n191d0eds nsvuds n3TU N15UINsgRAn n13¥nie
mMsfmunTan Msduaiunsnain mslvaude warmsUssfiumsdinduny Wmnzauiuge
Jagtu nsAmuauleuies nagnsuazensis uaznagnénmsudsduiiieaiisniulaiuisy
msasuuasmanaluladfdviafidwasionsuusivesgsiadan-dmds msdanisnsindan-dn
ddluguuuunistereaudinuiuleivie woundiadu (E-Marketplace) N1sHaTuTRIINITA0aNS
dionsnszanedudiiguiuuesulauazoonlal
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MKT 4303 ladafinduasldgumunienisnaia

(Marketing Logistics and Supply chain)

LAnvesladainduasldgununienisaain nszuiunsianishuladafnduasle
UNIUNIINITARIA N1TUTNITRNAT AITNEINTAAIUABINIT N1TIANT N1TTANITAUAIAIALS
msdamssdte nsuuds mandadudn N5UTIUIN N5UTEHURAKAZNITAIUAY

1 -\ A 1
MKT 4305 nisaaasunissanniinenisddasn

(Marketing Promotion for Export)

nszuIuMsiituazdseen ssdnsTiisItes Mmsduaiunsmaiafionsindiuas
deven n1sidfamnasindefumiigsuiiisadunisdaaiunisdienn Jyniuazquassa
nsUsEiudYIEnIUsEma MsfndegnAseninssang MiduaznsAaning

MKT 4308 n1ssaanumsnssu

(Agricultural Marketing)

AUAIAYYBINITAAIALNYATATITU NITHARN N1TuUTIU n1sasieyaniag
aruansnlunisusduvesdudinuasnssunargsfainens Jadefidimansznudenisnann
NYATNTT LYY STUULATEENA UleU18sg NaAnssumnan L1nsgIvduainens malulagdmiudue
NEATLAENIAMUANALNSNTNAINEINTUAUA N YATNTTY

MKT 4311 n1seanasitedeny

(Social Marketing)

LuIAa NENN15Y8INITAAIALTBFIAYN NTTUIUNNTINUNUNITRAIALH DFIAL
Usgnause nmsszyiiinuazanudidyuesiym nsiessianinuindeusnunisnaiaiilodsay
nsimuainguizasAnazidmung nsuusdiunatauaznisidenaataiinung Msnwiguassa
Usglevdl uazaudedu nseeniuuduniladnduel n1sivuanagnsdulszaunini1snann
NSRRI UNITATIVER VLA USELIUNE N15AMUAIUUTEANALAENTIAMIEUNY NMSALTLLY
ANULKLIY ARBAIUNNTIATIZVINSAAN K

MKT 4312 n15danislasanisnisnane
(Marketing Project Management)

NANNITOONKUY MIHMUILAEA1TANTULATINITNITAaInbiRABIANTNEY
99AUENBUBILATINTT NSVududiy miﬁauimi%’@ﬂﬂiﬂmuwiuﬁaa%aqmimLLmuImJi’m
uaymImuAuminensililulasinig
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MKT 4314 n1saanmgaemnssu

(Industrial Marketing)

LUIAANISABINGARINNTIN ANTNLINABUNIINNTAAINGAGTVNTITU N1STNBIRNTLY
AAINEAEIVNTIY BNUazYEIWAIN AINABINTS wssgslangAnssulunismaingnamnssy n153de
AAINDAAIVNGTU NFINURUEIUUSTALVNNGAENMNTIN NNTUSNITYNAILAZNISIANITGNAIEURLS
AMIAIVANNIINTABTN ULV IRAAgAEINNTIY

MKT 4316 duuuinisnane

(Seminar in Marketing)

Anwfan1siesigsaniunisalnienisnain nmsnmualssiiudemainnisaniy
NAgNSN15AAIATBIAINTT naanuMsldgMsITnenisnataiifiussansam elvussqrania
Whmneneldaniunisainsnimainiiduiagtuanslu daanuasnsauazninensvesianis
TnglénsdifnuuazaineUszaunsaianmsuaniudsuEoussmiu

MKT 4317 szuvdaisauvmanIanIsnan

(Marketing Information System)

ALY FPQUITEAIAURITEUUANSAUMANIINTINANA USELAMUALUNE TN v8q
asAuIAMIINNSRaIA HénMsuazdLUsEneuvesdayamamsaanildlumsifengiinssuduilag
LarNSIATIEAiENSFRAUl MITIBIUNALANS IANAYBISEUUASAUYIANIINSAAT

MKT 4321 nvseamnwinasvuiag

(Sport and Entertainment Marketing)

LWIAANIIAIUNISRAIALAEN1TUSTENALINg e N 1a U sAv kA Tuis Ranssy
nstwsartuiie Anwisanfeilugiunisnisnatn mausdiunain nsnarainine sy
fanfuayu Anssufivy n1sduaiumInaiauanI U TIRaIARuar T Savednend
n1sUszllunananssukarnsdnnismallasieg n1sldniseaingiudeyalunisidnfagnAiniufm
warduiie Anwinwsindiuyssaunanisnainuaynsiaunguuuunsdugaivayuy

MKT 4322 n153as1eiideausunumienisnann

(Quantitative Analysis in Marketing)
suwuumsindulanedfiulymne vesusmnieain n1seIsMTATIEn

WU dislunisdadulanieniseain lagidunisduelsnisasrsguuuunadinmans
wazadfulgUsEneunsuAdgrmisniseain snsmameululdlunisdedulanisnisnais
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MKT 4323 n1sdansgnanduus

(Customer Relationship Management)

LWIAANITIANITANATFUIUS N13UTNITgNAIRNENBUZAUAMATUINIST Useiau
fAgrfvdulszaun1suIng Msfvuaulouts Msdnnisnisuinisgndn msauiyanaing
N15ANUTHLATNITUTZITUNG N15AVTIVTINATAUNATDIGNAT N15A1T99AUAAAULAE
Torausuuryesgnd nsdanisdeiiendeuaznisuiuusauily wmaanisasafugnndisitam
NSMEUNTANTAUMARAZNTINYIRNAT AaEAUNTHRIUIUTULNTUNTENANFUNUS

MKT 4324 a153an1snsnaniuiniaasegianeies

(Marketing Management in Sufficiency Economy Approach)

LnAeMsdanInsnaaIMaATYgRImeLIies anmuadeuidmasnensdnns
NITAAIALUININATIFAINDIEY ANUANATENTNNTNBUAUBIANNABINTAUTIELAVRIRANTS
msafamgAnssunsdeuaznislinrug nsimumansusivunudud msdamsdulszaums
NINA1ABENANAR N1TUTHIIUNANITIAIALLINIALATYEAINBLTYS

MKT 4329 uinnssunienisnana

(Marketing Innovation)

AnwiAnnamiang Ansddty waAn ndnnsiiedestuanufnaiieassd winnssy
nsaaa annsnuimsuianssuldesiadussuu dudmauuundalminudainshuianssugns
UftRass iemnuldiuisumenmsutsdu Tnesjadunsd@nwiifedes

MKT 4330 n153msgiinan

(Marketing Analytics)

Anwidayavuialng n1sdaivteyanazainud1fAgueanisiasizidayaniy
MsRan LW MTAleTsideyaldednuaznismanuduiusvesteya deazhlulflunszuaunis
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DBC 3111 Asnssuuasmadauansdufgnmlva

(BAP 3111) (Event and digital Merchandise Display)

AnwmannisuazesAusenay TINANITNwREluNsInLansduAlugULuusingg
warlunuAonssuediedivsyaniam slusuuuuesulatuazeeslad Wofuseas amnufiswela
Turgidmunarysydvsaimnisiauvestin uenaniesuedianuasmaiauresiinuny
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DBC 3112 delmiitensdeasginagandvia

(BAP 3112) (New Media for Digital Business Communication)
Anwidnunizuazauandivesdelminldiiulugadda mswengauvesnsdonld

dolvalugaddviaiieliidrdenguidvanouazussatmmnesunislasan msussuduiug
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HRM 2202 wg@inssumnineinsuysdlusifnis

(Human Resources Behavior in Organization)
donsnernsuywdsuidudosdanudlatiugludemesfduiusseniyana
fintuluesdng 3%1§QﬂaaﬂLLuuuwLﬁaﬁlﬁﬁﬁ'auié’vmaﬁqLLmﬁmLazmwﬁmmLﬁaaﬁquaﬂiiu
YDIYARS NFLLATUDI0IANT IneflingUszadlilSouaunsaduiuisdymuazloniadlunisdnnis
ninensyudlussdnsuasiitelinisuimsesdnafululdedieiiussansnmanniign

HRM 2203 nm3779usumingnsaysd Msassi uagnisAniden

(Human Resources Planning, Recruitment and Selection)

ANBILUIANLAZNIZUIUNITINUNUNTHEINTUY Y N15ATIZN wazneINsalingIny
Msifiuvdenisanidinuy MRS IEienu MsimuneazideavesuarauanTRgUA TR
Fas1ziunas 35n5assv nsruiunsdaden n1svaaeukarn1sduntwal elrldntnauid
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HRM 2204 avs9an1swan1sujumau

(Performance Management)
Anwinguszasd anudrdguazlymuainisdnnisnanisujifnuuesuaainsly
3 o s d’JQJ aa a a wva -]
89AN13 NMsiuadvungnad¥in (KPls) JaUseillunani1sufiuReunisii Balance Scorecard
wildlunmsvseiiukaznsimanisussdiululdlunsdaninensuywe

HRM 2205 msWaumineinsuywe

(Human Resources Development)
AnwuuiAnnswssuaunsemienauIninensuywdlugafavia Inseivgul

aa = =~ ¢ = o o o s
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HRM 3206 n159an15a1sauunu

(Compensation Management)
AnwresdusznovresaneuunulussdnsgsiareiiiufSunaslidudiiy

nsimunAde Buiieu metlisginunmsUssduaney nquiandne adstus erdiegdle ans
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HRM 3207 n159an15u599udunus

(Labor Relations Management)

ANWIAMUNUNY LUIAA NOBY ATUKTIIUFURUS TTUINITUBILTHIUFURUS
AUANAYVOILTNUFNNUS TTAUVDILTIIUFUAUS TEUULTINFUNUS NT2UIUNITAIULTINU
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AMATNUIINIUY WIATNITFULIIUFUAUS N1519591619509 N133UTN¥IMNTe nsuilatymiaiu
Lssnuduiusuazngyanefiieites
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HRM 3208 ussnuduiusuasngmaneinestes

(Labor Relations and the Law)
Anwdaymussuduiug Instngruneiiieafesiun1sAuATENTINY |SI9Y
duitus n1sdnenuuagnsanliuadlueanssuinussgnaldlunisdnnisminensuywdlueadns
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HRM 3209 ansauweiivenisdanmminginsuywd

(Human Resources Management Information System)
Wafnwinisdnnisninensuywdlugavesnisivfsuwlatedesdundy Asen
ANUABINITIZUUATAUMALADNITIANITNSNEINTUYBE N13TMUNYTLANVBITZUUAITAUNA
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HRM 3211 nsisnsenudaensit 21%7euly uas anwinaaulunisyine

(Occupational Health, Safety, and Workplace Management)
Anwiedan1sisesguain Anudasads a1dreudoazaniniiIndexlun1siimu

mstesiuiazunlaymilusesingy eldaiunsasuimusulouislusesauaimanuasnse
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HRM 3213 duaunnsdanisninensayed

(Seminar in Human Resources Management)
ANWININTINNTIANITNTNEINTUYWELATaLadTIINNElULAE A8 UBNBIANT

Uszinuddglunisgsiasaznsdifineanes unefvsesiui

HRM 4316 wailamsdunieel

(Interviewing Techniques)

Anvimadanisdunuwaliiensuimainensuywdlunsyuiunsdadenniiny
nsdunealiiften1sussifiunany msfiesandeududeuiumisaznsdunisalioussnain
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HRM 3210 asdmn1sninensuysdnnelsaaiunisaliuaeuudas

(Human Resources Management under Changing Situation)
Anwinisdnnisninensuywdluaaiunisalaneg likeuly ngszdeu Jetduidu

mifmua N13danminensuywdnngldanngnisainsivsuulamiaasygia el n1siles
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HRM 3312 n1sdeanslussdnisiBalfins

(Communication practices in organization)
Anwianuale JUMUL lassaine wardaymivesnisdeansaneluesinis nieuiadnw
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HRM 3314 msujufausunmsdanimineinsuywd

(Practical Training in Human Resources Management)

ANWIRINTTUAIUNITIANISNITNEINTUYBSlTIUTR anmuwindeuinetteeiu
n1sUURnuaunineInsuyed JunninainnsufuRnusiunsnegInsuyeduaguuInianis
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HRM 4315 msdnan1sniwensayudseninalseng

(International Human Resources Management)
ANWILUININITIANITNTNEINTUWETENIUTENA JULUUBIANTT TRUTTTH
ANINLIAGON waTNITANLILEIAITENINUTEWA NMTTAmLasiRuIMSHeNTUYYE Auivtily
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HRM 4317 nslvisuSnwnasiusiin

(Counseling and Advising)
Anwinanns wavinallad1eq lun1sbidrusneinazuugdiwng ladeaudy v

LaryAaINsluedAns N133An15Tesewnd MsAndun1InIaity n1susmsANtaLEs 35013
wazN1nIN130199) Nanunsatanlglunisiiauine Welmanuszansanlunisdanisnineans

Y

HRM 4318 asvinanuduiiu

(Teamwork)
Anwiinau msvihnwduiin nmsadsusserenialufia aswaundiueu Yy
wazguassalunisvinuduiinwasnsasieiiunuliliuszdnsam

HRM 4320 nagnsnmsiiandaninminau

(Strategies for Employee Productivity)
ANYIUIAANTRUKERNMNTNNY NAgNSNISILNEANWNTINIY Nagnsn1Tla

LAEATTHEIUTINVRINTNIU AANTTU 5 @ SEUUTINLIaT (Just in Time) N139AN15AMAINIALTIY

(TOM) Msi3eu3aNMIUUR (Action Learning) wazduq Litelininanuindnnniiuyy

HRM 4321 nsasiegeunasmsidenisuimsminensuysd

(Human Resources Management Audit and Research)
ANWIAUNNIEY WUIAR NOUHNNLITBITUNITATIVADUAIUNITIANITNTNEINT
wywd Foguszasd wWnune Lagisnisnsnsaaaeun1satiunuaun1sInnIsnine NIy e

Y} A
HRM 4323 n153an15iieanun1ivtilua1dn

(Career Management)
ANWINITINURUITUDITN A THEUINTNIUEI T UTEUY BHULAZISNITATLUY
WDE519ANUNINUN LI U T WA TINN1TN9U
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[ Y 4 a
HRM 4324 msdamsyaainsiiduidea

(Talent Management)
Anwn1sdnm msldeu mswaudnanm n133dla waestseinuliBaupainsiidude

HRM 4325 n1sdansninennsuywdiioainsassdesinisuianssy

(Human Resources Management for Creative Innovation Organization)
ANYILUIANAIUNITTANITNTNEINTUY LY LavUINNTTN UNUIMYBITRIUTITNRIANT

s#onsdnn1s Aefidunsdasuulas nszuaumaiinesdnuslugnisairsuianssy mawien

vinwgyamnsLazmsiievennuy Mdeas iensdnnisesdnisuianssu

HRM 4328 ansuivnseudssiuminginsuyed

(Risk management for human resource)
= 1% = 4 da X Na o w a A a Y W
tnAnwidnlads anudesiintuludinusediu anudesiieatesivyrainslu
BIANT TIUNINALALUNITUIINIAIUNTHEINTUY B NDaAAMULEDY N15UTEIN AATIEN ANULEYS
Wenistesiulazananuidssnagyinliiindgymaigluesans

) 1 v >
HRM 4329 n1s9ansuseunnnniuasyaainsivainvane

(Foreign Workers and Workforce Diversity)
WelidnAnwidnlafannuwandislussdnsluwiyuuas dudile WwWeyd e
401 918 AIUANTT AUTONNPANAUT WATADULVDIYAND TIANAADAUANKALNOANTIUYDY

wiinulussAnsuaziiamIsuauniaudmsuyaainslunisdnnisminensuywd ndgivas
7 viannvanglaegramangay sunadauilunsdanisssuieiilaegagnies

v dX
HRM 4330 w#ann1saoudni Lagn15aauaussuunLae

(Coaching and Mentoring)

Anwunumvesiadulyynazaundnlunisiiausiuiu Seuin1sasiadsng
vhoudiduuds Anvimdnnsueumnenu msatuayudsiunasiuliyneuufiRnuligeavane
Aoty Jnnesitgm nMediusuumasnfuidRodliAnuiAslunisuiuss Feisae WAy
waAnssumsinuegraduszuy Aavinvelunisanenesuazasuay isliuisaanuaianss
nulsiasegans
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MGT 2201 a3gs55unegsnauasamnuiuiinveusiodiny

(Business Ethics and Social Responsibility)

Anvfanndnunzuazdeauufivesnginssumssia sufsfnwisenuduiuses
Wmneludaasvgamaniuazumeinuafouludaauililvidaasvgeansidmunevesini
Jumaiiuaruseuasulumsiiansan Jgmmeiuaiesssuvesaningsia Ussiuauiuiinveu
Aodinuuanidunisseudiatunisuitym

MGT 4208 n15195918350aNNgsNa

(Business Negotiation)

Anwinsasanfioussgiennas wuAnieiunsasadmiugsia uannszuausg
195391 WAAN1513531 Aunatsfunsuiladagvidedauds maiansindedeans nisldutila
P38555:lUN9RTIIMeTIN AL NTANY)
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A BNUIAY
#10139153NTEMNUTENA

J A U - 1
INB 3101 amujiUasduneniugsiasenineseme

(Introduction to International Business)

uAnLazAMEEA s IR LiugTRisEnIsssmadesiy safeilateuas
29AUTENOUVDITINATENTNUTENA 019 NuHTINVTENINUTENA WUIAALUNITAINUNATY
mstduazdioon smsuaniuasu MaasuLUamIsEIAaTEnINIUTEMA LAZNNTNAIATENINS
Uszina 1udiu fansenudensdudunsuaznisdndulafodfugsiossnineaUssna saufanns
sngulun1saidunsgsiseninlsemea

INB 3103 wudnuaznssulunsaseantaziigl

(Principles and Procedure of Export and Import)
AnwdamadnnisuazduneunssulunisdseendudinazindiannsiaUssing
MsiEueIALarnsdte eulumanswidudseninsUsemne Famsvudsduduaznisvinussiu
sULUULAZABNIMIAANINS JULUUNNSTsERuAAUAT Snsnanidsusenineszime s2uts
UnUImMvRIiBufiAedessenisi g wazdseanastln

a a a4 a 1 &’ L4
INB 3104 wdlvddibnviseiinduararsaunalugsiasevinusumalaiv

(Introduction to Electronic Commerce and Information in International Business)

AnwilugiuesiuszneuteamidedBidnnsefndunznsruiumvesszuuasaume
lonsuTnsdanisdmiugsAaseninaszma Tun3dan192aLEY NMIAIUANNITHARLAZI
LNUNITUTIITNITARIA Aaanaunsiiany iinlafsdadeniu Tausssy ssuuiasughatasdany
dietglunsindulalunisdanistuiiugu
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INB 3105 nagnsnsimsfseninadsewme

(International Trade Strategies)

AnwiRgriunguinisfszrinsUssmakaz sULuunagnsamuNMsIAsMsEning
Useine WInan1svenegsialusauseme n1sidngnannseninalseina LuiAnLaziAn19wednis
yhgsRansAsnineUsema inseidaindeunisuenednsfiinanseyusiensinisene g
UsElna N1TI9URN N153ANTT NTUTMSUAENISAIVAN NMTUTUNAgNSNsYIgsialAmInzauiy
Amzndeniuasuuladutlagy

INB 3106 n1sdegsivsenIneUsene

(International Business Research)

Anwtumeunsviiidy matuuailym msnumusIunTI Taguszasin1iIdy
auufgIu MuUsuazinnsmsinduls mssenuuueidde msafraeseaileluniside nmsUssidu
AuniATesilonsidy mafiununiuteya mlseiuaziananside uazthiauedoyadmiu
nsinaula UsznaugsiasenineUsewme

INB 3107 n1sdnmsgsnaseniIneussine

(International Business Management)

AnwuAgaiu ngufidadnuazuunufiasunsianisseninssva Jadounden
nsaiiuau lnsa1dedaladen uiausssy n13natn N15UYT N1TRuTERINUszma n1sin
1A5951909ANS N3TANIINTNEINTUYY TIUTRTUFITURATAUSURAYR U DI IANYRIUTENY 1y
A Aifansenusensiaunagnsvessaiiunsgiasyinaseme

INB 3113 msRudwmiugsnassuinessine

(Finance for International Business)

Anwndnuae unum vt fwaranudfyrenatniiuseninalsema sEuunsity
wazantunsiuiliieates mafmumnaiiensiidwiedioon wunAnuaznguiiAsaiusas
LanUasuliunsseninussimaLaznsUIMImAAIuessnaniUasy unasduyusening
UssmekasAunuRu el silasansamuluslssina
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INB 3115 nnsusmsanuvannvanglussdnsgsnasenrinalseing

(Diversity Management in International Business Organization)

N15ANYINANNIT ANEIAY YoIRuvaInvatelueIAnsIsAaTeEnInalseine
UszAuAIunaINats AudIny ATUAIEAIN LAZAIUATESNY ATIUNAINNAIEITAUUIUIYIRLY
04AN553795zMI9UTEINA Lazn1TYTIUINIIANNAIAateLifety Ielddnen1nady
wanvangaseeuliiuseuluniswttiunegsia Tneewglunsailugsfaseninalsene

INB 3116 n'ﬁmﬂ'wiasmmsﬁ'ﬂu,a::msﬁamsmeqsﬁasswdwﬂsswm

(INB 3102),(INB 4116)International Trade Negotiation and Business Communication)

AnwINInauny waznswisuanamisuitonisinadedoaislugsiaseninasene
astelol wagnsdeanslusruuBidnnselind msdinsesianiunisal dunewlunisiasangshasening
Ussna MaausuiionInasidosesnafsginelssma savainaiauaznagnifmangauly
N1519591MTBINIATEIINNUTEMATUEDIUNITAIANG9) NSI59IRTRIT N TRIUGTTN 30555 TuUN"T
239084 s35LsnURUR uaynsdeanslunisiasadeses

INB 3117 ngsulaunasionansnsmseninnuseme

(INB 3108) (INB 3110) (The Regulation and documets in International Trade)

Anwmdnngseideu Tetedu uazulouerneg AAeadesiunsdiugsfianisi
FENINUTENA NYNANINITAIEINANTIETABIANTTENINUTEmA ANTINTENILATYFAITENIN
Useina N13udatun1anIsA1 11nsN1snenIsen Msleaniuselevinienidenns umsnisiniunig
M15é waznsasusznieUszme erdunuimslunisdndugsfanisfseninedseme fnw
aNWUEYDIgINITENINUTEIMALAZLENAITATTAY N1sAnTunsindLazdiaandual N1sinsey
LonaNIMedyIN1sAsEninsUsema tlena1snsfildlunisingsiseninsUssma saudenns
Juiindeyassuu E-documents 19U 1BNE15N5UNLT LBNAISNITAIBDN LONAITNITYUET LONATTNNT
Useiiudy waglonanssuians naenaudvsusslevivesiininuazednn

INB 3118 Jawmiwuinnaiy vurngsu lun1saiseninalssng

(INB 4110) (SME in International Trade)

N13AnwIamAavUIANEIe YUIRgeY Lazsiugey lunsAmsenins ezl
LuIRRgUsZNoUNTS Tausssunsidudusenaunis N1598nkUUEsAY NIEUIUNITUIUIT 1158519
lunassAa FBnsdanagndvesgsia nmsadauusuduaznmsnanlaglidedsauooulal saufsany
vimeidrdguardnadeiamisvuinnaisuazvuindenlassadunsiddsunlasiuuiunves
Iamﬁi’mﬂuazmiﬁqwﬁaﬁmmzﬁ’umaqszuumwgﬁaLLazLﬂ%mhwm6‘] ﬁﬁmmé’nﬁzgma%u
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INB 3119 n1smanassnianaussine

(INB 3114) (International Marketing)

AnviArtunguinsnainszdulan malienesianimwedouniannainsau
mMswasuulammamalulad wazngdnssufuilaa druvszanmsnisnainifienaununagns
nsmaalan wagasnauinnssumaneainseaulan anmMsUssendlivgud

INB 4101 nsdununludssihugsioseninaseme

(Seminar in International Business Topic)

N3ANIUITEAWANIENIIEINTEnIUsemand1 Ay uasaenadosiuanIunisal
T30 9111158153509 180U nilsdeuavdenia ieauisatluusuldlunisadugsfasening
Uszine
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A eniien
#10139153NTEMNUTENA

INB 4102 15419709 UMaANAUATUIUYR

(Participation in International Trade Fair and Exhibition)
ANEIANBUEAMUAIAYTOINULAAIFUAIUILITIA AITIATPNFIIUNITIUITINIIY

33015 sruvkaztuneureIn1sisInMY mﬁmmuLLam?{uﬁﬂuLwiamumgﬂLLUULLazﬁuﬁLﬁa

UszgndldlunisdaaSunisdmeguaznisdnavlunuiansdu

INB 4109 msvihgsneftuussinAenBeunasnguuseinagiase
(Doing Business with ASEAN and Dialogue Partners)

AnwifednwuzaudAy wardnseRanInwIngeun1egsislunguuseyiay
ondsunazngugAiszaulan 1wy Usvguasugia Sausssuanudeuariitinfiinaseguuuunis
In15vesgInaTeEnItlssvalunguondeulaznguussmenasa Jymuazlontavesssnalunay
DUTIULALNGUUTLNARLITIN

1 o 1
INB 4111  szuvamsgiussminlseinainensdsesn

(International Standard for Exporting)

ANu8IANAIAYVBY TTUVNINTFIUIENINUTENA T2UT989AUTENBUANNY
\fionsdseanseninsseine UTTLNVLAZANAN B YBITEUUNINIFIN NTUTEYNAlTSEUULINTEY
senialssmaiionisddoan

INB 4113 nisu3nnsgsnaddvia uasndivddidnnsetindlugsieseninasena

(Digital Business and E-Commerce in International Business)
Anwinann1skagisnisineafun1saniiugsiasenitelsema lagssuuniavd

) @)

annsedind uazn15UsnIsgsnafavia Usznaudigssuy dunaunisaniu dedidnnisnadyd
< a

s a

duannselind uargifafda laun193iAs1e8imusTse seuULAsYENa diau nginssuguslaa
wavausauszandldnuluguuuunisuimesmnduddidnvselindlugsiasewinsUseina
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INB 4114  ansdmnsmnuidesdmiugsfesesnissive

(Risk Management for International Businesses)
AnwAumneLarALdRNsiRnIsAIEBY ndnNsUSsAIEBIEmSY

§3fasEnIeUsene W n1sseyingusvasd maizqmm%m nsUszfiuAdss MsmeuaLas

ALABS NSATUAN WALNNTANAIUNG maﬁmmwmmL?%mmaéhumﬁmmssuaqqsﬁmw:m

Uszne

INB 4115 nrsdamslgguniuseninalseme
(International Supply Chain Management)

MsfnwnszuIunsvedldguyy manszemaraluldguniu nagnsnisdateda
LASNITNER N13VUAN N15TANITAUAIAIAST WAluladarsaumne (aluladhavia) asn1suinis
YDIGNATENINUTENA
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NAUAITNBNUIAU
awMivINsiansladannduazleguniu

Qv &l L Y a a 1
LOG 2201 wédnmsuasiugiun1sdnnisladadnduaslegunu

(Principle of Logistics and Supply Chain Management)
Anwrunuimanudfgrensianisladainduas legUunusoesdnsgsna ¥annIs
wazn1saiuuvesianssuladainduazldguniu n1sTan1sMaalgAmA1 N15INMNUAINABINTS
Yan vénmsdatio nannsdanisvuds vinnsdanisedsduduasndnnisiudaings S¥UU
asaumaiionisinnisladafinduazunliiluswanveansinnisladafing

LOG 2203 n159an1svudanasn1snssaedum

(LOG 3207) (Freight Transport and Distribution)

Anwianuvng dnuale lassaiuarunuinvesnisinnisingianizludiunisvuds
fiaronmunnAsUINsYeIRdnsgsRiruImsuazaufiane laveadfliunisuaz msvudsiiing
ResrUULATEsATlUUTEIMALAESEUINUTEINA Anwindnnsiluvesssuunsdanisuagnisuuds
SUMUUAN9Y Hansun et Mee1n1A MeTUageuasMITudeLlomategULUY Tavis
Aanssuiiisailestumsvudsuazaiosssumnagsiomauds Anwqaudageseurainmsvudsguuuy
#1499 Savtanagng ULUUNsUIMIANIsITUdsUTEANeneY TilkadoUsEAnsaimnisuinis
nsanduny Wiueufisnelavesdfliuinig uingssdeuvessyiiinaronuninveanisvuds
Dudiu

LOG 3201 n1sanuaunasnisnensellufisnssuladafnduasldguvnu

(Planning and Forecasting in Logistics and Supply Chain Activities)
AnwimdnnisuazaudiAyveIn1sinnisladafnduazldauniu unuImMueInIg
wensallunuiuladadind n1sussgnaldndnnisneinsallun1egsia neAnssuanudesnis 38n1s
ng1nsaifoyanynsunartuiiugiu lnswadaaadondoud Aladsindoufiuuudisdmin
mMsUfusunuuidndlmuudea nsinaunaiaiadsunisneinsal MsaLauidsnsuaEn
ilensdnnsladafinduardsdruisamaganlunisuinig weluladnswennsal Msanaununis
PONLUUNTFUIUNIANTUIU N1FINUNUIANITIATING N1FIANITAAIN
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LOG 3202 nsdndedanilussuiladafnduayidgumy

(Procurement and Purchasing)

Anwuuifn nguiuazaumnevesnsindelunuiuladafnduazdimaneiy
nszUIuMsiatoiavn nagniuasuiiiiauiuinseunisdnte nsdndonuasUsudiudindedudn
ANNAUNUSTENIN909ANTAUKNAEUA TngUTEaiAvesduAIAIna ke USINUENA1 NMIanAuNEIS
fnde nmsszydUsdanudionisueanisdadedam inasinmsiadulalunisdate n1snsusueIy
FoansAuduas Tan (MRP) vdnn1smunuAmnIn n19isaveses Msdntelugafaa asseusem
LLaz@mamﬁamaaﬁﬂﬁ'ﬁa

LOG 3203 n1sdnmsnsedunuasaudnszatedum

(Warehouse Management and Distribution Center)

AnwuuIANAn Ngel) ANuEIAyrINTIanIsAaeduatussuuladanndusenm
uardnuzveaAndIAIds unuuihiiniglundsdud msssiiuwaznisdafeniufiuazauin
AdsAuA NseenuUUAATAUA MsmuInsadidud gunsalinsealiondsdudinadanisdaiiv
wazmsandunuadsaud waluladasaumailflunisinnisadaduiuaznisdanisaudnszane
auen

LOG 3204 n159an1558UUAUAIAIRAT

(Inventory System Management)

ANWIWLNAA waTNUY ANUAIAYVBINITINNITAUAIAIAGT UNUIMNVBIFUAIAIAET
luladafnduazldauniu Useandudaeas N1sMBudun AunuduaaIngs NsuUsduanIng
nsfvuaUiIuddefiunzay Fuvudiuanuiuia udnuagiin1snuauUiinuAuiARss
LaZALAAIAGIETEY N13IRN1SFUAARATlugARTYA

LOG 3208 msidenmeaniladafinduazldguniu

(Research Methods in Logistics and Supply Chain)

AnwImdnnisuazisnsidenidladadnduazldguniu wuaAan1sienuide n1s
uaUszdiutlymmside madeiagussasduaznisimuadinds n1sfvuaUssrinsuazngy
feehs indesilefldlunside mafusuudeya mlngideyanisada Tssairsnisduia
M9adA wdetoyaanuide 93es35uluns3de NsalfnwInINuNANIdY MsUssendldaideiu
Jamauladadinduasldguniu nsileusisauiaviiaus
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LOG 3209 n1sdmnisladadndseninauseing

(International Logistics Management)

Anwunumvesladafndlugsiassivlan anmindounisgiasenintaUssmaii
HastensAndunumuladaind suluunMIudarn1InTEeduAsEAulanAuLANANYRITTUY
n13nsEAeduAluLAaz)inIm AUENYLENILATYTNIATUSNITVRIELIUTNTTBUUILEITENIN
Uszina ngszdou dedduvesiguia mnudifeatunisdseanuaznisind enarsuazdny
fiigrtestunstorsuarnisdisedu nsvudsseninsUssna sPUunsTUAmmEIauaTNg
91\ MsUsziufeiifetos

LOG 3210 msdmn1sansauinanainalulagiavialugnavnssiladadnd

(LOG 3206) (Information and Digital Technology Management for Logistics Industry)
Anwiszuvansawne a3esile wazimalianisfadulafidvszansamluay
gramnssuladafing suugiuveyailonisinnisladafina msliasziveyaniuladafnauas
Twguyu mslsnulusunsudisasumegnanunssuiitisatuayunuiugnavnssuladafinauas
szuuwennsinnisdeyailalunsesnuuuieieneladafnauaznnsnszaeduan

LOG 4202 nmsmupusununisaiunisiuienssuladadnduaslegunu

(Controlling Operating Costs in Logistics and Supply Chain Activities)

AnwunAnffuesdusznevvesdunululadaind msliesesidunuiliieides
FIUNTRAIA N1SRER N5 N1FIANTS NSVUET AdYANA wazdudu TAeadedunszuiunig
ladafind Fuusssiandunuladaind nmsiesendunuauianssuladaind nsinseiandunu
MRTEidunL USinamasiils Wedszneunisdndulalunsdudums Taedilsfisanuidssves
nsindulatiug Useneu uazmsdnrhmenuiiieatesiufunumsladaind

LOG 4205 ngmanesuladafnduasisnisnnaaning

(LOG 4404) (Legal Aspects for Logistics and customs clearance)

Anwiuuada ngszdounaznguinetfsafumsvuds ansdasnfonazduindon
W3zURRAANING ToAnNauunnIsALES Tonnasn1svudIsenInelsema nseilauwazngnung
sunsusgiudefifstestunsianisladaind nguanemaning adsdudvinsiuy Lwnvas nens
N1SAUDINTANNNINT o 117 WIZIITVUYLANITVALEAINIEDINT W.Ab&oc WILTIVUYLYANIT

duasunisamu gusenaunisunsgIuesle mMsduasluruduaividy vieen



53

LOG 4206 n1sdansanttivudeuasaiugduni

(LOG 4201) (Terminal Management and Container Yard)

Anwinsaifdiuanuuinisvesaniivuds anndasauazuenduinassivudaeg
dudrueniuavinilouringe andgausn aufudaudn ssuun1svuddaus n15AnA15EI9
nMsUfoRszuudaaugaud msujiinsindudussgdngiiiedionn lenasmsdiununas
Foulaluszuunmsvudsdaud msuftAnmsnsvaeudaud

LOG 4207 whdeiiriunnmsianmsladadnduasidguniu

(LOG 4203) (Special Issues in Logistics and Supply Chain)

Anwinsysannisnisinnisledafind uaslvgumulutseidusiieg seluanin
gt uazunlibluswarlulseifuineg Taenslinsdd@nw mseseidefsatunisdnns
Tadafind an1umsalsians msussers mswandsuanudadiuluiugeu nsldaniunsaisiaes
MsduUEURTRNS Mevhauluiivvesdndnw
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NRLATLBNLADN
awMivINsiansladannduazleguniu

LOG 4303 n159an15n150UdIN1907n¢

(Air Transport Management)

AnwuAgatunisdu fifuguanazaunaunisvudmieeInia gaamnssunsu
peAMIMAEMIUTTANENstu NMsdan1snsuudsdudmetne defvuaviienguuieiiedes
lunsvudsduamieInia N15usEniUsemea NsAREaNAIWNULAIEUAIMI98INIA NMSATUIN
8n31A5EINEUAMIEINA NMIINUATIAT gUasAn1snatn NMsindseansamlunmsaiiiuauees
2MANNITUNTUY

LOG 4305 msdnn1sgsnanidiveuny

(LOG 4301) (Maritime Business Management)

AnwiUseiinaAusenalyg unumkazanudfyenIsTudInmea laseaing
LAZANWUERAAIMNTIUNITVUEINIAUTD N1FIANITTINIVUAM ML UTLANTDUTE TEUUNTVUAS
Aumnase N3IRTEARULLES WMALWLAEN1TVUAMINTE NIALINENTIAITEINNGD TUU
nssnwAuUasadielunmsvudeduammea

LOG 4306 n159AN1ISIUEITEUUTN

(LOG 4304) (Railway Systems Management)

AnwulenienazdengmneiAsadesiunsuudmnans mesguaelulssimauas
LASFILENANNINTATIAEB UM YUdMI9Te MIdansanilvudanies T9aagsiavuds
Aufmnasns dunannsmseanleulvuazdeldiuisuniagsia msingiuazyseidugn
nsdnassaldaelunisdniunis Jadeiifinadenisudadu nagnnsnaiailmangauiuaudi
e URUUNISVUASAUAININTY

LOG 4307 n159AN1SUUaINaUULASNISINEAIT LAY

(LOG 4302) (Land Transport Management and Cross border Transport)
Anwin1331eunun1sUdanisladafndnisouu n1sfnmunisufuRuuuds
N5UsEANUOUAUNINUTUTE MIATIAAUNTBUVIIA LeNa1sNITUHURNU Msdawseuenans
N13UUE N159RIIITIBIUnIsvUEs NSl sunsudnsaguitunisuimsnsuudsduAImIsauL
MsvudsdufRIuLAULaz iy IadinlunsufiRnuuasionasmsufiRnuiifeides
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LOG 4308 nsusefiuselugnamnssuvudasladannd

(Insurance on Cargo Transport and Logistics Industry)
ANYIaNwULLALYOULYAYDITINAMNEITRIUgRa NI SUNSVUdIwalaTafnd

s vV

AUsEnoUNSYUdIduA viSeuazanitvuds Jliuinisladadingd fidrdsesn dnvaganuiddy
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lunsuseneugsiakazvauAmUANATEINNTUSTIIUTEIUAEMAeITRY

LOG 4309 msdnn1sminudasasiedmiuladafnduazlegunu

(LOG 4401) (Safety Management for Logistics and Supply Chain)

AnwAuddresaiuvasndolufanssuiiisrdestuladafind anmdeides
wazguAmaluanufiufoRau anuduazaiugunsivesetivg msdestuanugadevieudly
gURmnlasnseenuUy MlesgiuaznsmuANan mABdsInanuiivihau szuudesdadse
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LOG 4310 nmsvudsiaiilemateguuuy

(Multimodal Transportation)
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LOG 4405 msuimsanuduiuslulegumu

(LOG 4204) (Relationship Management in Supply Chain)
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LOG 4406 n3dnn1susssiasinaznisvusneian

(LOG 3205) (Packaging Management and Material Handling)
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(LOG 2202) (Ethics and Social Responsibility in Transport and Logistics)
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LOG 4408 szuuansaumnagiimansdmiuladadnduasldgunu

(Geographic Information System for Logistics and Supply Chain Management)
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(Aircraft Ground Handling Services)
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LOG 4410 szuunununingniesrinsuagmsiiaseitoyaruinivg

(Enterprise Resource Planning System and Big Data Analysis)
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(LOG 4402) (Lean Industrial and Logistics Management)
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LOG 4412 msdanislaldafnduaslggunnlugsiauinig

(Logistics and Supply Chain Management in Hospitality Business)
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LOG 4413 msdanisladadnduaslggunmilugsiamsunnduazguam

(Logistics and Supply Chain Management in Medical and Health Service Business)
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LOG 4414 msdnnsladainduasidgunulugaamnssunisinens

(Logistics and Supply Chain Management in Agriculture Industry)

Anwunuin mnuddy wazesruszneuieafunisianisiadafinduazdnnaneiy
AURRANMNTTUNITINYAT ANUENTUSTEIdlaTafndiunisinuns dnuazuazUselAnveessnasiuy
NSRS WRLUNLAZANIUNITAIAIUNITINYAT NITUSMITUAZKLININSANLEUTIAIMUNSINYAT
mMsdanisdeyauazszuvasaumAiionsnuns M3UsEgnaldsruUasaumaLazmaluladlif
wnzaufvanumInifunsneesludagiuarowaniidlulsemalnouassinassme

LOG 4415 msinnisladafinddmsugsneesulay

(Logistics and Supply Chain Management for Online Business)
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LOG 4416 n1sinUssavsamluleguniu

(Performance Measurement in Supply Chain)
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(LOG 4403) (Supply Chain Sustainability)
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LOG 4418 #uuunazuuudtasdadaind

(Logistics Modeling and Simulation)
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LOG 5000 msRnemsuladadnduasleguniu

(Logistics and Supply Chain Internship)
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DBC 3101 wdnmsuasivn¥nnisusevnduiusynadva

(BAP 3101) (Principles and Profession of Digital Public Relations)
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DBC 3102 wdnnnslewanlugndivia

(BAP 3102) (Principles of Advertising in Digital Era)
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DBC 3103 n1sdeasasdmsitentsdeansgsiagandsia

(BAP 3103) (Corporate Communication for Digital Business Communication)
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DBC 3105 deiitenisdeansgsnagandvia

(BAP 3105) (Media for Digital Business Communication)
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DBC 3108 mviduiitensdeansgsfagaadvia

(BAP 3108) (Research for Digital Business Communication)
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DBC 3109 nagndnmsaireassfnulawmn

(BAP 3109) (Advertising Content and Creativity)
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DBC 3110 nsasassAldemanuussnduiusynadvia

(BAP 3110) (Digital Public Relations Content and Creativity)
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DBC 3111 Aenssuuaznsinuandusgaadvia

(BAP 3111) (Event and Digital Merchandise Display)
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DBC 4113 Twdsailifeiton1sdeansginegnnda

(BAP 4113) (Social Media for Digital Business Communication)
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DBC 4114 nslawaniitensdeansgsnagaddvia

(BAP 4114) (Digital Business Communication for Advertising)
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DBC 4115 msUsswduiusiien1sdeansgsiaganasa

(BAP 4115) (Digital Business Communication for Public Relations)
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DBC 4116 nssausedlitentsdeansgsiagpadsia

(BAP 4116) (Digital Business Communication Campaign)
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(Issue and Crisis Management in Digital Business Communication)
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DBC 4119 mslinsevidayadwiuntsdeasgifagaidvia

(Data Analytics for Digital Business Communication)
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DBC 3104 wdnAaduazniseenuuuiiiennsdteansginagandva

(BAP 3104) (Principles of Arts & Design for Digital Business Communication)
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DBC 3106 n1swdndeiton1sdeansgsiagandsa

(BAP 3106) (Production Technique for Digital Business Communication)
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(BAP 3112) (New Media for Digital Business Communication)
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DBC 4117 nsdifinmdunsdeansgaiagandsia
(BAP 4117) (Current Issue in Digital Business Communication)
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DBC 4120 nmsnaussudmiunnsdeasginagandva

(Presentation for Digital Business Communication)
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(Digital Public Relations for Small and Medium Business Enterprises)
AnwmdnunAnuagngul Worauwumsiuiunulssnduiusdnivgsiav

nansuazsungeslugadavia maidenieiesilofimnzantazdodiin nmsaienmdnuniLagnisdn

Aunssufioduaiumsdszduiudiugiiauiodesimun

DBC 4122 mslawansedulanlugandvia

(Global Advertising in Digital Age)
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(Corporate Reputation Management for Digital Business Communication)
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(Creative Packaging for Digital Business Communication)
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ACC 1104 nsUgyuInng

(Management Accounting) (LilWadmsulinfnwanunivinisdegyT)
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FIN 2101 nm1sQugsha

(Business Finance)
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MGT 2101 wanmsInnIs§sne

(Principles of Management)
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MKT 2101 wnann1smain

(Principles of Marketing)
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STA 2016 addgsiwazmMAATBABIUTIIN

(Business Statistic and Quantitative Analysis)
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(Principles of Hospitality Industry and Tourism)
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(SBM 4202) (Human Capital Management in Hospitality Industry and Tourism)
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(Legal Issues, Morality and Ethics in Hospitality Industry and Tourism)
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HOT 2103 msideilegramnssuuimsuaymavieailen
(SBM 4103, TOM 4103) (Research for Hospitality Industry and Tourism )
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HOT 2104 wefnssuuagmnumainvatenieimusssveninvieaden
(TOM 2103) (Tourist Behavior and Cultural Diversity)
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HIT 3301 Aavzaadnenssulnaiiontsvieadien

(Thai Arts and Architecture for Tourism)
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(SBM 3200) (Introduction to Hotel and Lodging Business)
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(TOM 4101) (Principle of Tour Guiding)
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(Tourism Resources)
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(TOM 3101) (Tour Business Operation and Management)
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HOT 3203 n1saiiuaunasnissnnisusnisaiunin

(SBM 3202) (Front Office Operation and Management)
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(SBM 3204) (Food and Beverage Operation and Management)
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(SBM 3205) (Housekeeping Management)
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(SBM 4246) (Culinary Operation and Management)
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(SBM 4242, TOM 4104) (Seminar in Hospitality Industry and Tourism)
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(SBM 3244) (Cost Control Management for Hospitality Industry and Tourism)
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(Spa and Wellness Services for Hospitality Industry and Tourism)
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(Entertainment Business for Hospitality Industry and Tourism)
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(TOM 3203) (Innovation for Hospitality Industry and Tourism)
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(TOM 4102) (Sustainable development for Hospitality Industry and tourism)
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(Digital Media and Content for Hospitality Industry and Tourism)
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(TOM 3201) (Planning and Recreation Management for Hospitality Industry and

Tourism)

Anwufuguasndnmsunuinis msnaununsiafanssuiieduaiugnavngsy
Uimsuarnmevienien nouinmsdauagnisszgndinuiunnisnaingusyasdvenisviediien
Aanssunsadeanudusiuduazanuaynauiu mslfiasesusznoudomedmiumstunuinig
iiemsvieaiier madudiinutununinslaedunisujdiase

HOT 4308 nagninmsweuaznisdeansnsnainiitegnamnssuy3nng
uagn1SYinuilen

(TOM 3102) (Sales Strategy and Marketing Communication for Hospitality Industry
and Tourism)
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(Negotiation and Coordinating for Hospitality Industry and Tourism)
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(Customer Experiences Management for Hospitality Industry and Tourism)
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(Product development for Hospitality Industry and Tourism)
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(Personality Development and Service Techniques)
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(Leadership and Risk Management in Hospitality Industry and Tourism)
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(Ecotourism)
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HOT 4322 nsvisafiondeimusssy

(Cultural Tourism)
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HOT 4323 unuannnisvieadien
(Tourism Development Plan)
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HOT 4324 nsdanisnisvisaiisamizngy
(Niche Tourism Management)
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HOT 4325 mnanaendeuassseitenisvieailen
(Safety & Security for Tourism)
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(Community Based Tourism and Creative Tourism)
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HOT 4327 gsfalud

(TOM 3104) MICE Business (Meetings, Incentives, Conventions and Exhibitions)

AnwiAud1Anye9gsnan1suseyd MICE Gﬁqﬂszﬂaulﬂﬁwmﬁmmﬂiwu
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(Happiness Way of life for working in The Hospitality Industry and Tourism)
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(SBM 4247) (Club Management)
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(SBM 4249) (Catering and Banquet Management)

Anwnsusmssanisuaznsiiunsdmass Ussian unum WALAUAIALY VDY
nsdades Fumeulumsiidueuuay IR nagnslun1saLasunNIsnaie ﬂ’]ﬁU%M’]SQﬂﬁTﬁﬂ
WUUUAAALAZBIANT

') d 4
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(Bar and Beverage Management)
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(SBM 4206) (Principle of Food and Beverage Service)
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(Food and Beverage Stylist)
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(Environment Management in Hotel Business)
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(Airline Business Management)

AnwAmann1g AUEAYUAITUSMTIANITLAENTEUIUNITIINITVNAUYDITINA
aenslumded defidnwazUsznevlusmenisidenainmegiu Wusiinsnisgsia Mslegh
AAIA N1SAINUATIAT NITUSMISNTNEINTUYRE N1583U A38555UN195309 Sudsuwrliuuazng
TRV AL RIEORRLE D)

a o/ a A o/
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(Revenue Management in Lodging Business)
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HOT 4339 uwsulsdlugmavnssuuing
(Franchising in Hospitality Industry)
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ENS 3404 amwndsnguilenisviesiiies 1

(English for Tourism 1)
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ENS 4401 anwdinguilenisvieadien 2

(English for Tourism 2)
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(SBM 3201) (Basic Language in Hospltallty Industry and Tourism)
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(Language for Works in Hospitality Industry and Tourism)
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(English for Testing of the standard for Assessing the English-language skills)
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HOT 3402 amwuitemsdeanssswinetanssalugnamnssuuinsuasnisvieadien
(Language for Intercultural Communication in Hospitality Industry and Tourism)
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ACC 1101 msUgyftudu 1

(Principles of Accounting 1)
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ACC 1102 nsUgyftusu 2
(Principles of Accounting 2)
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ACC 2201 msUgydtunans 1

(Intermediate Accounting 1)
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ACC 2202 mstgyftunan 2

(Intermediate Accounting 2)

n139nUTELAN A15FUSTIENT AMsuanITIENIsiafuniaunazdiuveadives
wilAunudeu semsfifenuliuieu v MsTuinTIeNsaudINLAzUTENAIAR Nsdudin
enaigturalsglevininay ndduldsesnyd

ACC 3200 nistiyddugs 1

(Advanced Accounting 1)
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ACC 3205 nstggdinndens

(Tax Accounting)
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ACC 3211 nsUgy¥sunu
(Cost Accounting 1)
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ACC 3212 msdgydsumu 2

(Cost Accounting 2)
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ACC 3220 n1saeutigd
(Auditing)
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ACC 3250 gawswsdmsuanuingd

(ACC 3240) (Accounting Software)
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(Advanced Accounting 2)
NANNISLALITNSURBAEINUNITIINGIAR NS

o

Y]

IdmTUUSIN g LazuSenge
FIUINITIAYINNUNITRUTI



84

ACC 4203 szuvarsaunannisUeyd

(Accounting Information Systems)
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ACC 4209 s181umein1sRuuasnTIAsTIe
(Financial Reporting and Analysis)
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ACC 4220 duuurmsaeutigd

(Seminar in Auditing)
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(Internal audit and Internal control)
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ACC 4252 &unuin1sigydnisku

(Seminar in Financial Accounting)
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ACC 3348 n1sUgytlssusu

(Hotel Accounting)
ANUTINEkaraNYMzuelswsy ssuulnydiaznisaiuauniely naonausieeuy
nensiundndudmsugsnalsusy

ACC 3349 nsUgyBdmsuedmisuning

(Accounting fo Real Estates)
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ACC 4344 nst@iftensneununaynisamugy
(Accounting for Planning and Control)
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(International Accounting)
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(Tax Planning)
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ACC 4350 n1sUgyamanen

(Forensic Accounting)
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FIN 3319 walulagnnenistusazdunsndaava

(Fintech and Digital Assets)
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(Derivatives and Risk Management)
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(The Regulation and documets in International Trade)
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INB 4113  msuinsgsiendneauasmdvddidnvseiindlugsieseninelsena

(Digital Business and E-Commerce in International Business)
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ACC 2201 msUgydtunans 1

(Intermediate Accounting 1)
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ACC 2202 mstgyftunan 2

(Intermediate Accounting 2)

n139nUsELAN A15FUSIIENS AMILAReTIENISAEIfunt duLardiuvetives
wilAuvsudou sensitianuliuiuou ud mstufinnenmsiesiudiuaruisndata nistudin
senaigturalseleviniinay ndduldsesnvyd

ACC 3200 mstinytuge 1

(Advanced Accounting 1)
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ACC 3205 nstggdinndens

(Tax Accounting)
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ACC 3211 nsUgy¥sunu
(Cost Accounting 1)
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ACC 3212 msdgydsumu 2

(Cost Accounting 2)
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ACC 3220 nsaautny®
(Auditing)
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ACC 3250 gawswsdmsuanuingd

(ACC 3240) (Accounting Software)
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ACC 4200 nistigyddugs 2

(Advanced Accounting 2)
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ACC 4203 szuvarsaunannisUeyd

(Accounting Information Systems)
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ACC 4209 51897UN1NNISRULAEASIASIE

(Financial Reporting and Analysis)
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ACC 4246 msnsngeunelu uagnisnavaunely

(Internal audit and Internal control)
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ACC 4252 &unuin1sigydnisku

(Seminar in Financial Accounting)
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FIN 3205 wdnuasuleunenisavu
(Principles and Policies of Investment)
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FIN 4213 asmanseyiusuasnisdnnisenudes

(Derivatives and Risk Management)
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FIN 2202 anniun1sikutazaainnisnu

(Financial Institutions and Financial Markets)
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FIN 2203 n1sRuuasmssunnns
(Money and Banking)
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(International Financial Management)

ANWID9NAIANITIRUTEUINNUTENA STUUNISIIUTENINGUTLLNA STUUDATT
waniUasy deuluaueniaszninslssinanazfudsdu n13danisanudssandasnanasy
N13IAMRUYULAENTIANITRU UL LIS Y

FIN 3206 n1susmssuimswigizve
(Commercial Bank Management)
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FIN 3208 n1sudmsn1siiugsne 1

(Financial Management 1)
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FIN 3209 n1simsigivannsng

(Security Analysis)
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FIN 3210 n159A51eMBeUseaain1Ianisidu

(Quantitative Analysis in Finance)
Anwiasivsilagiadfuazadinaiansunldivendegilunisundayninianisiiu
FITIALNAIFANTNINTRY

FIN 3211 n1su3msnisugsne 2

(Financial Management 2)
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FIN 3212 n1susmsiasan
(Credit Management)
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FIN 3318 gsfanunisaaedguna

(Business and Public Finance)
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FIN 3319 walulagnnenistusazdunsndaava

(Fintech and Digital Assets)
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Anwungatiumaluladnienistu (Fintech) tazuwinnssumalulagnianistu 1w
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(Insurance and Risk Management)
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(Introduction to Real Estate Investment)
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FIN 4316 n1s5&uuunn1s@neianignsainienisidy

(Seminar in Financial Cases)
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FIN 4319 n1sdnmsmsluauyana
(Personal Financial Management)
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(Financial Management of the Small-Business)
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(Financial Planning and Control)
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(Financial Institutions Management)
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FIN 4323 nnsussiliunalasenis

(Project Evaluations)
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(Research in Business Finance)
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(International Finance and Banking)
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(Financial Regulations and Ethics)
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FIN 4327  nagnsnsaamuuagnsiiaseinednusy

(Mutual Fund Investment Strategies and Analysis)
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(The Regulation and documets in International Trade)
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(Digital Business and E-Commerce in International Business)
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