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ABSTRACT

This research is a quantitative research study. The purpose of the study was to study the innovation
acceptance of customer toward food ordering system through the touch screen in Bangkok The samples
used in this study were 400 people in Bangkok. The tools used to collect data are questionnaire. Analyze
data using descriptive statistics by percentage, mean and standard deviation, Simple Linear Regression and
Pearson's Correlation Coefficient.

The research found that psychological factors affected the innovation acceptance of customer
toward food ordering system through the touch screen. The adjusted value was 0.570. By attitude is the most
effective and social factors affected the innovation acceptance of customer toward food ordering system
through the touch screen. The adjusted value was 0.383. By the role and status is the most effective. For the
innovation acceptance of customer toward I found that perceived usefulness is the most valuable
(Mean=4.27, S.D. = 0.55). and quality and service factors I found that access to services is the most valuable
(Mean=4.23, S.D. = 0.60). In the part of quality and service factors were correlated with the innovation
acceptance of customer toward food ordering system through, measured by Pearson correlation coefficient

of 0.711. Statistics value of .000.
Keywords: Innovation acceptance, Service providers, Food ordering system, Touch screen
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Abstract

This was a quantitative study. The purpose of the study was to: 1.To study the factors influencing
the acceptance process of online shopping innovation of the elderly In Bangkok, Khlong Toei District 2. To
study the psychological factors related to the acceptance process of online shopping for elderly In Bangkok,
Khlong Toei District 3.To study social factors related to the acceptance process of online shopping for
elderly In Bangkok, Khlong Toei District. Reseaching sample group of elderly farmer population In
Bangkok, Khlong Toei District for 400 persons.The questionnaires are used to collect data. The reliability
was 0.946 and used statistical analysis includes Percentage, Average, Standard deviation and hypothesis
was tested by t-test, One-Way ANOVA, Pearson Product - Moment Correlation Coefficient.The research
found that the difference sex affected awareness and evaluation stage.

The difference ages not affected adoption. The difference levels of education affected awareness
and interest stage. The difference status not affected adoption and the difference in income affected
awareness. Significant level is 0.05. Psychological factors and social factors related to the acceptance
process of online shopping innovation of the Elderly in Bangkok, Klong Toei District. Measured by Pearson

correlation coefficient of 0.869, 0.773. Statistics value is 0.00

Keywords: Acceptance of Innovation, Online Shopping, Elderly
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ABSTRACT

This research aimed to 1) study of consumer behavior affecting the purchase of Korean facial
cosmetics via social online network, 2) study about the factors affecting the purchase of Korean facial
cosmetics via social online network. The study was a quantitative research and used questionnaires to collect
the data from the target population by 360 samples. The simple regression used for data analysis.

The research results found that 1) Most of the samples were female, junior students majoring in
General Business Management, with monthly income between 4,001—6,000 Baht. Most of samples used
lipsticks for makeup. Brand Innisfree was the most preferable. Via instragram, they purchased Korean facial
cosmetics once a month, and heard about Korean facial cosmetics from their friends. 2) Trust factor and
social factors affect the purchase of Korean facial cosmetics via social online network at 0.05 level of
statistical significance.

Keywords: Trust, Behavior, Social, Cosmetics, Facial Products
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ABSTRACT

The research objectives were 1) to study personal factors affecting the acceptance of the use of the
application to order fast food 2) to study the technology and social factors related to the acceptance of the
use of application to order fast food. The sampling group of 400 was in Chom Thong district in Bangkok,
who used to order fast food via mobile application. The questionnaires were used to collect data. Statistical
analysis, including percentage, average, and standard deviation, was analyzed. Then, hypothesis was tested
by T-test, One-way ANOVA and Pearson Product - Moment Correlation Coefficient.

The research found that 1) difference in sex, career, income, and education have no affect to
acceptance of using application to order fast food at statistical significance 0.05 level. But age differences
affected the acceptance of using application to order fast food at statistical significance 0.05 level. 2) The
relationship between the factors of technology and the acceptance to use the application to order fast food
was found. The positive direction between 2 variables measured from Pearson's correlation equaled to 0.710.
Also, the relationship between factor of consumer behavior and the acceptance of the application for fast
food ordering was found in this study. Based on the value of Pearson correlation of 0.871, the positive

relationship between those 2 factors were concluded.

Keywords : Application, Acceptance, Fast food
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Mdney : M3geuTUUIANTIN, agoda.com, 1inneanedalne, paunmmsInuims
ABSTRACT

This was a quantitative study. The purpose of the study was to: 1) to study the factors demographic
affecting Innovation Acceptance of Thai Tourists’ room reservation via Website agoda.com in Bangkok. 2)
To study an acceptance of innovation related to Innovation Acceptance of Thai Tourists’ room reservation
via Website agoda.com in Bangkok. 3) To study quality of service related to Innovation Acceptance of Thai
Tourists’ room reservation via Website agoda.com in Bangkok. The samples used in this study were 400
people in Bangkok. The questionnaires are used to collect data. The reliability was 0.965 and used statistical
analysis includes Percentage, Average, Standard deviation and hypothesis was tested by t-test, One-Way
ANOVA, and Pearson Product - Moment Correlation Coefficient.

The research found that the factors demographic such as Ages, Occupation and Income affected
Innovation Acceptance of different jobs affecting Innovation Acceptance of Thai Tourists’ room reservation
via Website agoda.com in Bangkok. Significant level is 0.05 and difference sex affected Innovation
Acceptance of indifferent jobs. The acceptance of innovation and the quality of service related to Innovation
Acceptance of Thai Tourists’ room reservation via Website agoda.com in Bangkok. Measured by Pearson

correlation coefficient of 0.835, 0.891. Statistics value is .000.
Keywords: Innovation Acceptance, agoda.com, Tourists in Thailand, Service Quality
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ABSTRACT

This research aims to study Marketing communication through the public media affecting the
choice of the purchase of the consumer. Samples were 400 samples who have purchased product through
social media provided data by filling out online questionnaire. Statistical analysis was conducted by
descriptive statistics including frequency, percentage, mean and standard deviation. Quantitative statistics
including Independent Samples t Test, one-way analysis of variance (ANOVA) and regression

The results show that most samples were female, aged between 18 and 30, working for private
businesses, average monthly income between 5,000 and 10,000 Thai baht. Facebook was the online social
media service most often used for shopping and Clothes products were most frequently purchased. Which
people influence buying is a Blogger/ Youtuber. Goods were bought at an average of 1 to 2 times monthly,
for average prices between 501 and 1,000 Thai baht.By purchase in times of uncertainty, up to convenient

Demographically gender, age, education, occupation and monthly income had no effect on
purchases. Among the 7P’s Marketing mix (people, product, price, promotion, place, process and physical
evidence) and The development of communication for effectiveness (Identifying information group of
target, The purpose of the communication,Design News,Selecting a channel to communicate,Set the overall
communication budget. were influential in decreasing order of importance. The findings may help online
entrepreneurs develop or improve sales plans.

Keyword: Making Decision, Public marketing
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